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HET > AT LA STALIR b B R R | B RT3 Sl 2 BISUL I Ccultural
studies ) ~ AZEEFN T Rl ELE €752 | (science, technology and society B¢ science and technology studies;
DU fEf% STS ) AHRRIE & A SCERNYARRTENE 2> DU G UL eI fE 3 T sE PR IR B e ey A

PR UL ) TEARAE - BIRE R BER - AR —REIERE FUE SR I - MRS E
FENRAS SR I 0 RS RSB AR ~ BEEREG - Al ARSI G FREE T RS LifgE |
(comparative cultural studies) &% "B bifFZe , (cross-cultural studies) FYEERE 5 HAUtALEHEEA T 3%
st ) WS AEAR EE ~ AERES > B SRR - ERGE)5e B R R EErE S - 759k
BFERBE - 51k H RIS - FIRES A AVEEIE - —Elh S MiRRRE S RV - 55—
R K B Ema A& @A - FE S ORI IRAR © i@ — A RINGIEA SR AR BRBESS - SHE [ - fE A0
flEE2 ity <Atk - WSEruLam (anglocentrism) FYS#EE AT REAR IS B IFAE °

= EULH R EATRIBERS

BB Ry st 5T S AGI ER AT B BH 5 AT S TR AE S AT AR I i - SUBIFSRI s it T E Y
HIFIEEE - B AR LA e R AR RS iny SR SR - T2l skt U2 B E M A I E SR ss s - ST
FEAE e H A TR E T SR BRI R | o SSUEIFEsRER - MR A EE R E S RE RS
BT mEHFEEI AR (PR ~ B ~ £dfr) b - ARG - BT & et &8 (social practice )
HRIRE - B UM N RIS RS TR EFEL (representation) - EAMTAABREERIBEA AEEE - DU
B BRIRZE » BAEIAZEE AU e LS = EE Richard Johnson 7E“What is Cultural
Studies Anyway? “—3CH > QIELSVESUEIFFERTE S ¢ T SRS E RN B AR e E AR ERY R SR RE |

(Johnson, 1986/7) - H/2#lZ » B EA LI CEIBIERET s skE - Fragny £ - WARRRAAERE il
ARG ; BRETYIRIAEES ~ JOENEE » EEEWATEE S - TR - G AR T8 - SR
Rt @RS - MG YEIT 8 AR ?

1930 4K - TEBER LRGE SR SE — L3631l Raymond Loewy » i #AERE LA BIEERL B 11H
VUM RS S g« RS ~ EEEl - BRBERE T 0 DURERER (noise, vibration, air or water resistance, villainous
smell) - BET 5524551 - TR (Andrian Forty ) BILL Loewy Firastathy ™ lucky strike | F s G S Ryl »
R - A~ WEEAERE 0 TR T U RRE T RO R R A KBRS RS R SRR RN AT
DigEszrydL[FISt (Forty, 1986) - iERiiiBH 17 EEERE - 20kt & kit  matatHEEiipRg
HIFFEL (represent) - RlEFERHESALITERAERTSTHTSOA -

EFY - AL FERT B R H & A TE R BYE SR - Hebdige (1988) il vi My A E—hr—IHE
( production-mediation-consumption ) FYMEF&HR - B HH e TR S AEE M (significance) + BT 8
i~ BEEITH - AEE A TR = ESUEE RN T RSERRA],  (determining instance ) o {E#fi:
A A SULE R T KRS BN A EETE - SRt — @i 2 E ik AR E B R K FUEE
R =AY RS - A HERA L - du Gay SEU(bifT9eERss (2013) » RETHT JIMBE S ERE - T # & (articulation )
TAEEEEEERE - BN © A (representation) —3E[A (identity ) —Az (production) —i
#Z# (consumption) —# b (regulation) FfERSERRS T Sc{bEEE |, (the circuit of culture) , #0E 1> fF
Ry E IR EER Y - NEIPSEREIRE S VB im A o [ AREE ) EAMAYRET - UGS A RGENE 0 TIHE
R AESEATISIERIEE ~ B - " FEL BFEEAAE R S OEER T - SRR aEE
5 (WS - Y LREIES: - AEFEg A e N ESEREE T o EERT AR EFRY
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WG TERE L (EEER T ) o R TEBUL ) RIZEERESE SRS (A8
KL~ A2 TEE) TRED ~ B SURIEE Z ARSI (E R - 8 AR T SUBEES  A9TER
(element) - PE2ZESIREINERFZ] (moment) BiAEfF (process) - R AT H A TG AV ERER
(practice ) » [KIffi X AT LA R bt e i = ZY S8 © fh— 3 A2 s aNRas (b ~ et B Ry -
Kl AE IR BN T e AH A2 FrlAth el bdis hny " Ei%G, (node) - ERSIEITST
IRF SR IR I — A Ryl 5 i R N A g 2 -
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1. XALFAFREA T SZ{LEEE 4 (the circuit of culture ) B T40HE - BRI OMERFESBIL—&E5T1D
( Htf& 8 du Gay, P., Hall, S., Janes, L., Mackay, H., & Negus, K., 2013 )

"3RS JEE Y Johnson (1986 ) IR 2 i PEAYSCALAREES T TSCA (text) RRBEMA L
AAE » BASSU BRI FEERE du Gay 5 AME— B BRI - FIRFBIEA 7oA B S Eng i - Bz (8 F RS
FUIHITFE - B4 : Goggin (2006) (AL —28H - FHTEIERIIUR—XUEEY) (cultural artifact) - £
AT HAEAEE ~ THE ~ WL ~ A RGERISE AR - BT oOK - AEYSh > AR R R
FERCREIAMRES (AR L E4EM) - 183805 E) (campaign) sREDETFM (Leve, 2012) -

TG - Tk (John Walker) MBS EHIFEH © AakET ok E - SUEIIZRm £ B8, > it
1E LR SRR - HERAARIY) S FRISSAAYEEY) (Walker, 1989) - #1155 56 - ARSI AT 5 0H
AR - AR - LHE "YESUENTSE . (material culture studies) » A FUORyBEA GBI A
WG ST BHREEHIIE ST EF - R ARG -

S HETHOAREME  BGHREERKE

N LRIt SR FeiR - @ RMR AR L& 125 - BRI - BET L EEREEN

it & — B TR - ARYEGAINAEIEE o MR AHRNEGH A SR - v DHEATEY)
(artificial objects ) FFTAEE 5 it » FIE AT RRE LRI LR EE AR - BIGE - 32t @ SR BN R &
ZREI—EWk T AL S EFRMAER > DUTETEANS - ARG AR B R NIEERA L IRTRE -

B AR B A SR > ST AR 2EIRT Ry A RHER B T 5k g {18 22 1 sk B A L 5 5t T 5 iz - Walker
(1989) RIFER AFRERATRIME /AL « #eE AKHER (physical) Bixg{b (skitdr) A%EER (cultural or social
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anthropology ) /1 » D& RIEGE s e G R - B8 85 AZHEBR S HIRIHE TS (consumption studies ) >
e SERE B E A E SRR - ZBAEEH T BB HEERILFEIERE - f140 © SUb AZEEESE Daniel
Miller » E5 55 Judy Attfield <& A - #7830 b (material culture ) B95 2L fiEIRAZIFRA il & R &
TEE) > R AEE R TR o B ETERI R 0 NSRRI S A A TR -

S—Jim » JKiEgE (ethnography ) & AREEERAFHEF R REHA - IHEEMNE S FE L KK
SRR RESUE R R AR Ry ik — - THEIREETIRIEARE - FAE 1980 FEAAHH - BoHeRs " &
mEEEE | (product semantics ) FEEZTIES R - TadR IR (Klaus Krippendorff ) gt b4 a8 Rkt
i AP RS g f#. (Krippendorff, 1990) - i - (R RRIRREEELEE IRV 20R - BH
HAE FRJRIA -

TR L% o B T LI - AMERR BREERy A AL BEE © By 7SS BRI E - Bl
EGHEEEE L - 5. > BAEGET Y T3 FTHEY) - R - w5 HEEgay - REEsE
B AN F T 0B ~ GIARRTRERS > DURARRERERRRE - AR RN - 5951 - dit{ESEny
EBRAffR) > HTERTTES AN BB K > ATATEE S e A e R DS H T H SRR O - (e R
R - ARV EESERSTE LU TG ANIE 2 T > SR EE T IR R I R tha G AR b - 2k —2k >
G TR LU HRIEH 2Tl RSN ~ o Rt &G - SHET -

G EEE S A H B EEIEAE G - - GENRI - BIFREIREET/AF IDEO » U

}’&E’fr 34 FEHE | (design thinking ) (https://www.ideo.com/about/) - 3fiFA&EH 2% 1B (method cards)
axa PRTEREPYRERFE 51k - 227 (learn) ~ I (look) ~ Fyfd (ask) BZEE (try) - BrEhAH -

@Eiﬁi?’i&& HFE T RIS Eﬂ%’ﬁéﬁ’]ﬁ?Iﬁiﬁ}E/ﬁ\—Eiﬁufiﬁﬁ (pre-understanding ) ~ Z:Bd#%¢
(participant observatlon) PR (in-depth interview ) ~ T +-ZF#H%E | (native viewpoint) Bi B
(reflexivity) o FEIL - BEHRRERSEL " LAARsHhts 5 (human-centred design) OSBRI © 38 SE8THYIRT
findEh# (avant-garde ) aﬂl(ééfté“éfﬁﬂiﬁﬁﬁiﬁn% R KRR AT — A - BB AR - R
2 NHERYARZK - SRR TR B S0 O EAE— IRk ERYIEIRE » TR Y - BRETEEERL S T RIGEISE - #E
By TEGER(ERY T EIANERS . (paradigm shift) o SEAEETEEHRYZARL o BETANGE AR A A B
ik DEBEGHER - BEREE T EEM (heterogeneity ) - B Figh 5 3it ABEE (design
anthropology ) 214 CLARERRE HH il Ry BB EERT (Clarke, 2011) -

FRART » 3RS — T EE ST S H O A TR SRR - — RS AR (BT
RIGEE) ERIFAYITSE Bl - AR % PR T AR AR B A R AR B - T RERIEE T 2 F AR A B
B o BHHE (ReEE AT s SR ST ~ (e 7 A AT s W SR g i 3 9&. Jr's'i%
Adrian Forty 325 #—3FYRE - B Nikolaus Pevsner (2005) BE5EZRET 50—l LIsR
SEFOATEL TEF R EHE - SETR DB EER (interests) - 22 7 SULAFE (cultural studleS)
T NJEE (anthropology ) - 3lfi €& s T T IFZea9misy - Py e Th R EFE T (goods) &%
aTZ BifR - Forty 38k ANE B SR FeEE (A TSRS %Bx’ﬁ%’f@i“jdt (HEL R TR B
FTYAEERE TRt ~ SUEBIRPTIER A ) Fiush o [RItL - 3G 50 Frim SR R BRI 5 DU
SRR (SURREE ) fEE UEFseii R 58 ] DURBE 2R BT EIR#mii ey (Forty, 1986) 2 -

A - Forty REksasat S G EEYIMBEE Ay > RESEITTHEAL - (RIBL > BEE T Sh A FE R G B i
FEN R R 5 iEimaRd "k ARis S (social context) HYEHEL - Forty EiRENAEREREREE - AT
WAEREESA DU N RO R © Bt A BB AR ~ DURHER AR Frag 282 « faIt » —HRERE IR -
2Rk erflgFE sl (the history of design is also the history of societies; Forty, 1986 ) - &3 5T 358

i
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ERSEIEA TR ) R IR RS G ) SR R BT -
TS -

WA AHKATET ABEREEAE

NIRRT ETE Y - ST AR R g R STS « fiI4n © " 3%EHH9E ) (design studies) 4H
sy E BT Design Issues » & 2004 FEE 257 (20 % 3 1]) HIARERER - 1& STS 1y R EE A Fy
TP - HE I P AE—7KEd Design Issues fiiiE LA RAY Discovering Design —3& - J7B" X
5 AR | (political ergonomics )y Langdon Winner » J342 STS ZEIRAYFIZEZE ; 3430 ] F Winner (1980 )
(AR HiLEH S — Do artifacts have politics? HYAEH » KHEEERITEE R YR FRG TR E P AR L
2 (Winner, 1995) o SH—aA#iRE STS 4142 1E - More Work for Mother— The Ironies of Household
Technology from the Open Hearth to the Microwave - fE51 252 Ruth Schwartz Cowan i 20 052 ARl

(domestic technology ) HY 7 » JEAEIR A IER R IE F IR B 558 > i " FAa iS55 2 T/F , (Cowan,
1983) - Cowan 5 FHEHXAYRESEIIE » BRNEEAEEET T BIELMER] | R 6% S B - 40 Cynthia
Cockburn #1 Susan Ormrod &1 fRz g rgiA32( Cockburn & Ormrod, 1993 ) - [F]£& 1 » More Work for Mother
2 P 2 SR ARSI - BE5E LR 5 Cowan SSEFEAE - EEA MRS T a R E—
FERY - #l40 N. Whiteley 3% Design for Society 2 rp“feminist perspectives”—2% ( Whiteley, 1993) -

bR T EE TSR — 2R ik RS - BRET SR AE ST ikdm SRS [/ STS SRy L BHAR A < IR e eiask
FFET ST — TR B IME AR TSR - 3251525 Kjetil Fallan f2 2010 #%5% Design History —
Understanding Theory and Method —3& » #£ /7i%EwE X _LHEA (appropriate) T STS RYHHREGEIRL - HAREH
ET S SEE B - Fallan B 3iAE T 24248 Conway (1987) Design History — A Student's Handbook >
LLK: Walker (1989) Design History and History of Design FiANZ%E RIS 7 iEA0M 7S » BRE FRIEIEH
HIBAGRETRE (design practice) WA P TS RIS —BIS3G T HEBE TR - B398 © PsE
NFIEEE - HRERARA T A B AE - B HEPN (intangible) HUES - IREFSEHEER - 8%
FHFTERE AR &R ~ REE LR  EH - KiEhEMTTIE - (HE2MIER 2l s - DUREREARE
AIRCBLE A Fe 5 B AL LR T S RFTT ARG RN « 52 STS By Fallan » JLHGEFE “design in
use”RYFE ST EEERAY » HEIMERH T EETHYSCEsE 5 (acultural history of design) HURFFERERE - KiRH
TRZAN ~ BRI ARG T SRR E 2 H (Fallan, 2010) - fES&H4E - Bess Williamson (2009) 5[]
T Bijker 1 Pinch B9 T ®Blermt €245 | (Social Construction of Technology, SCOT ) #i%L » {5 T design
inuse ; (Williamson Ff=& 5 SCAZERE B The Bicycle: Considering Design in Use) o

BT ~ PEEERET SETERRE S5 — 1 o S5 Arizona KB T 3EEGHEL R Prasad Boradkar %
% (2010) BIEE|REMFCESE N YIamdtEpa (e - RN "3%ETRPE ,  (designing things) -
WCHE 7 FE BB ~ SUERfSE ~ WBESEIRSE ~ STS SRR Flskiiies - RS EEatit (objects) Y
HIESFHE (Boradkar, 2010) - Hrf > Cowan HYPERIERS ~ Pinch #1 Bijker iy T RHZAYI- s - #K
o PEERETHAN KA R R BEEBA U ERR (technological determinism) - BEFTEREHFE /it &% Hi
AP GR IR, o FELL o BEAEEUR TEET Bl o BORERET AT AR, -

STS FHRMFHL T - B (FEER=) Rl BUSATE SIS © £1T8) LR
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AHEBE ~ MBI SAEER, » S TR - R R - LI ERL & i - BEHE RIS
FHIGHE At & 2 5 EEEGETRIL T - PG LI et & E IR - EHRERRRERTRERACER ~ 5%
a > STS SHAFHLAIHT iR AZH T — (RIS B R R G - 200 RS EAVERRITE) - 188
FREE - STS MM HIERATHR(E - WIREN AR -

B2 > S —EAEZRE - a1 STS EHARHE T FHMATRMAE HEIRGHET - SETRES R AR -
A BN R R T RRH ) (AT o S T DU T Al 0 e e H 5 — T F RS A - il
1970 (X BB IHERE S T 2B1(EET ,  (participatory design) - fE2BA=(EETH - BEETETRY
AR EER I " BB (self-empowerment) - FEEGTENFSCRIZLEEET - F9EA B - BETE
FIBEFE —f i fSam (Clement, 1994) - E@EFRI L&A TE - 2EAEGH ORI ABEA
AT A E) ~ bR - DUSAER A Sy — M S B E 1k o BREERE AEBREEiEE) - 6
PR PRI 2 B FH AT RHE S TRV ERILR © WFFEss ~ BRETRIFIZ2 B L FEET A S ~ TAERAE - D
B TARERER - —iEHIERSEAEHRR (Spinuzzi, 2005) - " 2EXELE ) e 7 —EREGHNE - &
FEM NGNS - RETEORBE S AR AR - RUGREEHIN TS - SdiRH e R EE R
& FHTHIBEGT - DUEERan AT, (digital exclusion) SERIECHEER RAYER R - B E R
HUESET > BB RS R R nvEEE » EERESS 1 AR S RIGR o R E T EN B H 0L
B WG TR AR SR TR P e L ke

HE B A BEEEHAN bR T BRI M 22 R B RES LATREN A AR K - B EERE 225 Margolin
(1995) {HEHFE 7 RGTHRIRGTHR © B T HEEELSN - B THERL ik 2 — i N B R By ElL
HE - I > BREI B AREITHBOR R ~ TSRS T2 R HE - BEEETYERa T A S
H—Y) > EFEYE - TEE) - IRES ~ BREESE - BIPTES T A SRR (product milieu) - Margolin FfE =5
—f{EER g A T3y (artefact) AYPRGHZENE > BT/ anaTBLnE S - A LA AR TR ELU R I 52y
I o ME G SO# 1 0 ST RENEE M Rk & 178 (social action) -

7~ BEAE L

e TEGT b ) FURHBUAARIFGES - SRR ~ EFBAENAE o (HAREE R — 2 il rE
S~ REIARE ISR, o BRRIRE T o Bk Julier WREHERT TWESUL ) db o [FEEEE
AR A ik ) (visual culture) 5 3 ATLATEAtIAE The Culture of Design —&H #1112
2006 4Efi% From Visual Culture to Design Culture — (& H A2 AT 5R0E 4 o AR AR B E e 40
T ~ SR B B B AR BT 5 > 1990 LERBALAURAENY "R b, - Z&ME T HT TS, (new art history )
TAFTE TR 2 AT IEE - BRETEUE & G & 2 T RELR

RIS UL REAMEsE R T ~ 26007 ~ B B R e o5 S s 1T K T Al sk Y B2 Al Aineg - Julier
AR UL AFTtEY - w2 ULfigfE (formation) EZFEL (representation) & HHAYE
gttt 2y TRERE , (reading) KIPLE R SULIRFFEIIi% Oaiid - 38 S Bt — ik "l
L FEF  (ocularcentricism) o A5 52 SULEESFIR BRI BB RY A B ROBAE - TR G I SR MRAS h
it (disembodying) Hizk » B{ERENAT s BEME 2 - HR > (€T HSERE - KRR R
QHR P e - BRI ol P dh R -

AR SE A AT S B8 - Sl R B, BRI - Julier #1055t Scott Lash B SCILAYER
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B iRt N YR EE - B R Y E U R AR B R (the structuring
systems of encounter) + B4 PRI TTAE (22 « AT Frank O. Gehry F7a%a Hiy iy AREE4I8E (Guggenheim
Museum) - Jhig—lE G A& AR 77 5t (spectacle) 5 7RE[ > R ELZER] - [ " K EEAL
(deterritorialized) T - #E5HHME - & SO0 Camiel Van Winkel ~ Hal Foster 5z Norman Bryson >
KA SR B RO RE - JlimskEt -

st EAREESE - ) TEE X DUREIES (the viewers) BLHFRES (the reviewed) 2
R T 2 BB (R J 7 5 B4 John Urry (2002) Fragny M EHYE& % | (the tourist gaze: leisure and travel
in contemporary societies ) - TAE R E - 1990 ALK » iR BRI RS - 40T EErE S | (virtual reality ) »
TR R Ry — AR 228 - S B SIS S DA IR 3 a B 20« AN - BAFIRy 5 e —
Pokémon GO (fH#En[£ GO ) - HiLAHEINELE (Augmented Reality, AR) Eil GPS (global positioning
system) TERLEAMT - RFEEAE AR EZEM - PR — R B GRS » hio# T AP HE TR -
—H% - OB RER - BEEEY  TREEARBESUEETRERES - LH > MRS
FHRARH > BERT LSRR » R LT S -

HE - AHRIEYVE S BRI 7ery Lok — 3TN R R TP R RTAE R SR - B rTRE R S 7 B 1 e
HeBEy FAE (alienating ) BHfR - AM0L—2K - SOAT B R BEMRIRENRRGT ~ A  IHESFEIE > Julier frgtet
AT L ZEt— S > RILEASHEW YIRS - 0 HAVEAUE - DU BE S S S ey gt -

4 HEGET L E AN RIEAE R R E ik - SHVE N DUCRARELKEZHHFET A 5 B RE ST
FUEREIGE » DU AT R o TS B A T SRS LR Tl - BERR B RIRR 2 0 S /K
HRITEIRES] - FELL—8RE - Julier BE| TR SULARIR - KM HEET SLISE - S — i
WIS - PEREINIERTHYERG HRE T AERRTAE HARAVHTAESEY) © RNy - SRS TS S B BLERET 5L~
XA TS ESE R SIS AR AR © B - S S bRV ERBE A R TS B © B FAE 2009 07 HY
B2l R FT A I R ER S SALWTTERT - AHBR L - A T AR AR B S S BRI FE L (2008 45) HI
BB S U S A BT IEBUR AR EH AR B BRI SR AT - AR ER S LR ZEIER 0 R T i
St 5 WIFREARE - JHHRTR AL - RS ECEARREEMITE L - SLIRIHER) R IH BRI R BT B -

SN > 2l S H A T AV S SIS IE - ANE AL A SR AT S I JERT ~ R AR B s bk 2
RIFSERT > ARG S S M TEIRIRE & ER - N2 LRSI R SR B EGRAY S B - e S
RS SCAU I ARAE S I ER e Y IE U B T IR AL - (EUR B A ~ B R Sy A A8
WAL - Al > BRI I — BRI FREE ~ WIFersieiss - RIEAEIR -

N RE SULH R 69 BR

FEE_ BTN - Julier FrEg iRy T EESUE o TrRAE KRBT B RRIRAS - fEastEt ST Te R ik
HEsH o BUERTSE ~ AZEER > DUk STS SREREUSIEER T - BEmiS UL - BBEPRL - BEEE
Miastat B - ARG T SUEAIR T ARG B R R Y] » AR5 [SUERFSE ~ AREER K STS AHRHEEAmA BT, -
BN - S 254 s Richard Hamilton 1% - Sxatilith A EE T2 B (411 mood board ) 2FUEHE YA
ZIRBEFHE SRR SR - FOERIHE A AIEAIRER (lifestyle) AR ; BERG WTREVE ARRATHIE &S
ke - 1% > 1990 SR - RIEEEN TATEEIISE - BkETANEL R GnfE ¥ (end users) ZJRHH
AT EIRE LR TR > Sl ] RE AR 2 A A R AT T T A IRAS  Arit - AV RUREITTE AN U2 B
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ff5t (user research) HUFHE TH - BERE(E Ryaxa HHME AR SUE AT Seasatafam (Julier, 2013) - Lkt
AT SU L AN AT A B BB H R VRO L3 B HI D F —AI1E%E T 525 Penny Sparke -~ Felice Hodges
Emma Dent Coad ~ Anne Stone sz Hugh Aldersey-Williams (1995) Frim#Enyane @148 The New Design
Source Book —& ° » {E{# ZHRILIE L ARG AR AU E U2 ZHIA - ik - REULHHRE STS i3
5 1E 2013 Fefthie R » Julier SRESPATINIREIE A LR 22 MR B TEIRE. (A EARITH) 8% -

MTE)E RS ERGS , (Actor-Network Theory, ANT) RIJF] DAPH g H W A= iS s i@ e (fluidity) - 3%
FT U BMERSE SR B asE T SR T AP R ~ EEME T R — 2R B AT g - Al mT DA Ko as it st
ITHTRRMER Y - SRS B SERRE AR - TR E T SR ER AT R VK A RS2 - B A DL R AT
{ERIZE B R B U)REE -

HE e ryZEE - 5] DEEJE] Penny Sparke 7F 1986 A2 {E - An Introduction to Design and
Culture: 1900 to the Present - Sparke &L " 30 by UG TFESE ) MERBGIREGETIITE & » R EAEMIEEH
SMESLRZRE R AT BEERET SR REH RN Bty sR M B HAT - KR Julier (BEERET UL A2
S R - FRRAR L2 (Attfield, 2002) - i » BIEERGSTRYERET L2 EA B B 2R & ik
B EGEHE BRI kgt - U Sk BRIRIER - —J5T TR TE%ETSE S (popular design history) 7
M EORREFSETER A ~ I ACROTEE RS - DRGSR SRR - APOE R, - D BEE T
HAZER 5 e H ARG RAVBETANA SR Z22R ~ Hogikhs - Al » 55— 7T - 32 B bIRERET A
EFE RSB SUETE - BITIEE S ARG e n bl AR - A RIRAERAA ~ R EIECA - H
BR— KA BB ETIEE - BIANIRIET UG ~ BRTTEREERAIAR R E]  DURBSEBERIE L ~ &5
VRGBTSR - WA AIFZEE S (Julier, 2013) -

WAt AT F A P EE R AT - BRI T ARG RIRIRE T W) - DMRPEREE B B 5
By FRIE(EE - B Judy Attfield FrEERY“things with attitude” (Attfield, 2000) - [EIi » S FATHE AT &
Yy L AZEIE R B AR IR - [KIEE - Julier PRRERE TS L EEBIEW « BB H IS EEGT e
BRI - E A A E RIS LR ST - FEDUIUS SRS AR g - ELASSSRI s « 3Ethn -
BEH AR BEEETYIALEE - DURSER B RYREEs © s A B R ? SUbAEE B AR R S
IHEBTT RIeE - RREAME—PRYITEN ? B AR - TR P MG - WILUERRH T TH
GRLE ? 38 LERIE AR T EE T SR OIES: < 3G SUEEIRAIE P18 (im,/material ) A At
i dA AEEHENSBIFTE EHEAS S LA B R - A i B A TR - MG AE R A HA
Ffft o BRETSUEHdERE AN ~ BETEHE - BORIVES - DIRATEW REGETRIRARRER - MR TE) -
EEE ~ ERIEE -

UL EZ A E SRR - T2 RIERETE SRS I - RS TERYEERE o SR ERIERE
B LY ~ s ARG T SR B A TR o T A H R TR o BT S BHEK T Y
BT RAVAHERIRET ; BT AR k& A SR B A - IR - 1 R — (B AR 22 flir g
TS ZE A e AR i Ry — RS 4R < Julier FEEREE UL AT DAL T 7 ok wgihai -

1. BEUer b B4 (process) : R THA &MY (form-giving) &b » BRET UL T %
SrEV IR AYERR ~ RE -

2. BESULT A ERENRES FRYEER (context-informed practice) o BR T M REE - BETSC
{btREF % - EREREYA -

3. BERAIEERCREE RS > g ~ ERRGE -~ AR S BsEE » B
2oL rT i R B Ry B2 (organizational or attitudinal ) o
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4. PREREGETSUAURT AR RS BT R S HIARRC » Bt S bt mT DAt Rest SRk & Bz BREa FI sy
BRI (agency) -

5 BGIULIEEEEE - i N Feims R E e -

BRSNS - BETUL R AEE(E (value) ~ £l (creation) FI#§xE (practice) SEfar - ZWiE S
{LEIFFEE SR 5 s = (EWE2 R A HE T 3E AN ~ Seat A Bl E = - 3G LRI DR LR
ERLH At B GO B AR A - EEMTE R — (I Se R FE4eRs W18 2 - BEETHERRY A A fE R EEARE S
BT RGEEESN - B S ~ SUb - B - BUARSEIEE - BEEERERTRT DU RyERE S LEUERY

EEERES . (product nodes) HYFF4EREE (reproduction) - BIFTHIELEE TG LA EEAE ~ AT
FERHETRHSCRIERES ~ A RIRIZR - — S EWYBE MR ANEIRSAGRS ~ 358 ~ BUGRET) ~ KU 8 Je A s -
AT R Y MERIIRAS (RIS - Btk @ EEBRAERE  IHE AW 7R3 - BIRERVRYE - FR T ER 2 MH
B ARG ~ BEERHEE S » BEISE ORISR ENR 7 - g KA @ 1TE) - f3k - 3
AT DAREER T S Ry (BXETAMEEE G 3mny ) BEENS ~ B4R E - DURIHE B =F R A -
i ey —EE e (Julier, 2013) -

education/training
ideological factors
historical influences
professional status and
organization

¢ market perception

DESIGNER
object
space
/ image \
PRODUCTION CONSUMPTION
e materials and e demography
technology s social relations

¢ manufacturing systems o taste
¢ marketing o cultural geography
¢ advertising e ethnography
¢ product positioning ¢ psychological response
¢ distribution channels

2. BEHERYBFZEERS ( Julier, 2013 )

BIREGETIIEE - SREERGT S G U EE - R R s A BRI AT - EEGRE

S BE Ry A IR BRET 5 R — 2Ty RIREREE HATAFIEE « BEHUETTERE G T it
A D A EAR H AR S ERSE - ASEER SR B S LA E R E AUk & TR A R I b
58 DURAENER] ~ it &g S A RIBAR AT STS » B hnEaEh il TR FIBE BRG] - PRETEE TRy
Ao ~ Bl > DURIHEE ~ ] > SRAMMZIREGE ISR o EaE SUUMASE IS ~ TS e e O ey
B FIRIRF o BB IIREBIE T - 2R SAIAESN - FELE R DTS B akE T Sp B -t
T BN EI ARSI ARG - PR HERG T S R s R - DU o [BIERF 2 A R A -
& BHRCHT Y BB T RE -
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Julier AYIRIEDLEXR ; & H R BB ORI MHER - R W EEE T 7E h 3% (Jiang, Kandachar,
& Freudenthal, 2010) - TEXIANIEL - BEFEEHFHRE SULHY 5 - DU RIS - DURS HAEER B/
Rl o AEREEEE A P Tt g -FI Lt RCy TR (visual turn) - AR 1980 SIS AT et
T B RGN > Julier $2HH " 3Et ULy, (design culture turn) - SEFERy © T EEULT)
TR TR A ARAGR © JRRIEGEHESL ~ BGETHAEE (CEETTH ~ B Aafiim ) Blys g 2 el ry e
I - | (design culture is the study of the interrelationships between design artefacts, in all their manifestations,
the work of designers, design production (including marketing, advertising and distribution ) and their
consumption. ) o FHEEANEETIFSE (design studies) BiaE%EtHE (design management) EREEFAZRETEFE -
G bR N RIS Ry FRR ~ A - BERBAL G T IBHHAVE A XS, (disorganized capitalism) 2
T o EET R R S SR BL - (BRI ARG aE T S LRI E - #E)53kEm (methodological ) )
R ETEBRENE: - MERAE B TERBGNE T M - EaZWISHCR G UL anErT - B2
— YRRk (discipline) - {(FEEFEEEAREMERY 35 - UL - Julier f2HIEEET S EIFZERT-LREBRE -
A L R J AAHBRRERE - RLAS

1. ferSUE BT (scope)

2. HESANSE %G FIE OB S B (closed or open conceptions of design)
3. BAFSULERGRAIN G (reflexivity) - BUFESE: (historicity ) HIFRF ;

4. BEFEANGAEE (mediation)

5. MIATEIEINEATIEE (density)

6. R ACHAMIEIE ~ SR - BT IEIEIZRA - FaSE RSB (dynamics)

7. YIRS E B RSB E (materiality) -

BB » BEERTRERERR AR  FE L N NEEB A B - Julier SFRRAGRG TR/ A A AE B
BEI (AE 4 £ 5F) - W HIETABZ RN ~ B ZEM - ik (branded) 5% T FAM
PIHEARE (A8 7~8~10%8) - Kb > "EEISUEWTE ) 257 T UEWsE ) #kE (articulate) T4
FE RN E ISR - BT BRIEEETAIUARRER - JEREAIIISCAE - RITERIE S5 B AR B R 5 i 32
£ - B EREE B T AR iR EIR (Frankfurt school) ATkt " SZ{bT.2% , (the culture industry ) [
#%:& (Horkheimer & Adorno, 2002) - #EERUDIAY BT A6 - A58 - Julier FYI735 - BEARIZ A IERE oim s
IRFCE S LR A SE AT - S 2SR - (ERMEIER uim SR PR B T3 am 5t (Haug) Fnss (Rd
nnFEERALH]  EAREEI S PIIRS - BRNES) —FEK > BEEE T (Haug, 1986) - Haug 78k
BARFREEIEHRIE - BB EIIE LT - B TRELE X8 - WA EEE SR T - BKH 3¢
R P S SR Y R RET TS -

HR - B kA A B A ] SE R A BREt sk BRsl (historiography ) 2235 Walker (1989) {H+42
RS S R LRIt & T (TEREIERET SRS ) - TSt (base) —¥ KA&HS ~ BHLNY
AEEJIFIAEERLR - DUk > BB g #5H (superstructure) —RUFGEEFRAVRE - S{bEF - BMESH
HEFBAERGT - AECRER » 18 T TEEMIE T e MBnAESEE TR  HEMEC
{EIRRAYVEERE - (2 EEARRRE - FAlE - UL 2R AR EE TR iR S pg e R -
YA A ET B > BRBEMIRK - Julier 758 2 25 T 8%E B4 | (design and production) - {#EXEIE
FHARHEAAER "HniEFi 32, (neo-fordism design) ~ "#%iiER 58, (post-fordism design) -
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MFHAVE AR LR ) SAFIRA R IR TS o IEEGER o AN HIBSE - A R A AN Rl
ATESE - FEARBENGEIERRE YR - DIEUR - Julier FEBC MG SENTFERRs — (8 ST FesEs -
TR st £ i 52 S Ze bt — U E TAVERRE - I HA R DIEE U Lok i 52 AL FeyRIR IR -
ABREE NP2 A AR ERRE -

ARG A © BRE  MORRE OB RIPIEID A - R T B -
Julier FiF IS5, - HEYSHERHKTTTAE - 881SCILRIFEAN Dick Hebdige " Lkl , (objects
as image ) ARSIHTHAFIHESESE (1988) » AME 5 : 2t IERE St o HUFT B FROFE AL AL
Jerft o TBECLT ) UK - B Julier NSRRI - fEZEBLER LIRBY (A5 7 ¥
Jflchtf7 5 branded places) - L 1/ FRESEHIACE » Ty —RE ISR, - PR REBIH SN
BRI » LI BOR B IR HIT AL TR - U PERE T#HML ) (gentrification ) A4 Hik
BEAERIENY TERSERERS ) ? HESR - LARRR MBS ARG (2016) % - 4 FALENAE I -

+ ~ RIH XA RHARR EHK

B b BEE LS SR R BB B ek SULBB R BB T g —IEAE 3 5 S ki Bk
TR T T SRS, (symbolic economy ) FYBKIE o A R A RER S8 b 221 (Zukin, 1995) -
Bfly ~ BETEESEBAIENEE) - A UEA A I IR H R AR B SIE - TR T B H
AE TR - R s AR A B8 B ~ e SRy ] B - SRR H 4216 3522 L (aestheticization
of everyday life ) F¥i5: (Featherstone, 2007 ) - 7F (E%EHHISUAL) —ErhEYBEE=ET » Julier 23 BIEFR T
7R ~ RPIEDE - DU BEZE M A Bhiehs - MEERTTEIRHE - SRBHEE UL AeEST - AR
R E T S E R A0[RI S La T B Y) - 7F 2013 fEAYRRARH - Julier il 1 T RFSEERETS{E ) (studying
design culture) — > FrEHE K * 1980 FFAUHTHHIFF (neoliberalism) W2 #% - BURFBU IR TSH9Z
ik (deregulation) ; fESAbEESE EHABISN - BeEHLAHZEEA(L (differentiation) HYASH » FREES 1980
EARUEEERHT H HERERET R BHEAEREETHEE T KBS AR EEE (Julier,
2013) - BT - BEFTER " AT AERITR S (public-private partnership ) » 8% SALAFFRAIATE
R s 2

BTGt - REREUT 1949 85 2% - )] LLEBITABAE DUk - 1950 F40#%
AHEA GBS R - HARE &S - BB AT © 38— FrRAERIERSE - BAbEsoE -
DURRZRRMNERT TR, o Ea b sty - Wl 13 2 M) e s B EIEE 55 8)
A e ity - FEBRRFBRET 7 ACH - BT EREA —E8 > BERMIPE - BldaiE il by
F7355 - BURFEHRURIEE it ey 3t - A AR ANE ¢ 7€ 2007 48 TSI ) IR o
F) 2012 £ T BALAAK ) SUEEE TR > RS AARRIT 2 T2 R 5 HERET ~ IRpaa b
SEHTHIREEESEH -

2013 £ 3 H 27 H - AERHRSA Bfm RO AGEFHRE T - AT NEE 3 Frr > A~ i PR 2]
Pt o RVt (0 > 2013) - HOUmtE: - SEE RS BEEGGERE - MIE b bE R ERR R
SHEEY) DR ARSI R ST RE ~ B SR ARR SR IR JE T » SRR SRS BRI O PR SR
TR TEN R - BHER - ERSE
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3.2013 % 3 A 27 B - TR ERLRERNAMIBET - AItHEALEN « BmSMHAERERTIHRE -
(BRER : R/iEEMt)

HIREAR RAALE - BETHEWG R TH (instrumentalization) - FELUIIERES ALAIIEER - FEHEER
%% Schumpeter FiTEE & AR T2 T AIEMEAIREEE | (creative deconstruction) » BERE MR TEGHR
iEfi% 5 - 78 Julier FYZE/EH MR K (2006, 68; 2013, pp. 136-159) - GGt SALAS & 1 ANEIZ2 1l SFkiy
HEREIEL - DL T EAIHAERET S (designinuse) Ryf%ls - 28R 7 RRETSERIBEAHEING ; BEFE (BAR A
gy) o BRTERET RN BB E EIAG o HRIE - BETYIRTHERREE - BRE IR Ry frT 7 BRSBTS
W9 ~ FEFRAE ? SOEIAEER R ? B3 (represent) TRIREE(E ? LUK » &R T HHEERAIER IR 2 DURE
S~ SUBTEREREH RIS - DI B Rl G T BOEERIEET L ~ Hith B ERAIYaM s ? a3t b
PTG g - (R AR TR AE - 3G SR RAEBL Bt M R - BB
AT U EIZEE RIR ARES 58 2 U CERET 5

HR - RN dulier H&EEET SUEWTFE - FRHR$TE3EET 55 Victory Margolin FRFRE - i Ry HER il 22 #
(2006) - JIRFEEAhSE FERZE =R E] Margolin (2002) ¥AEETF2ELAEY) - ZEHEYER S S EET - 1K
AR BOEE AL FERE - TR BB A TR ~ 22MVERE - B Gk — - AW ~ Z2RIFERnE
{ERFE: - SEREAPREME R ER - HE(LE A FPRERER - B 2 BUATEIRYASS < Julier
BESEGHTEIRVEGE (agenda) {Fipd - EEEREET LR SRR - 1REEE AR - fifEARE S -
B 5l AHE EE v K - SRy ER 5241 David Harvey ~ Manuel Castells ~ Sharon Zukin 25 A #1%f » {HATAZEA
A E A B AT & E A BRI AL o A0 Julier $RZE T4 HEREHAINEAE T AR T - FPRE -
ISR « L - R CEEELIR - 3G HEE NS — i E B AT eE - e
HARWEH R BRI 2 A0R U KIE L — g » 84— PRl ais - HORSRmE ? BlGEEMERET
{ERIEREATS— U ETFE ~ KNEEE: WETSE - F1 STS » HEERE & it & A SCERHE S B L it &
BHEERIVE B E R » BRI S » RS AR LA Julier ARG TER I S 3 H AR AT
i DURHFR R » KEAAR °? AR EEE —RRAAE » BRI 7 EE e — i
FIE B & RFFERBEAY 1 R -

Julier fEEF SALAIRRSREERET » DIATEY) (B ~ s8R Z2M) Rl - B = a5t © Al
A B > DUREEREE ST - REMERL T g #8HeiR Encyclopedia of 20th Century
Design and Designers ~ $fAZ%GTHATAIZ FEFFHVERGT AR IR B RS - 863 - EHEERIER I ET
AME R EE SRS ~ BECRE T o Ml R TR REJHRE o ARG T A B R B B H A 4
b ATAEHPTERII AR EET ~ ik & BT S ANRAEARELATHT AR S - Julier {37 1B IR A AN - JET AR
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BRIy S e - DU EGaT - S E EME (Attfield, 2002) - BEHSUEEE R EEE
Pl R OB SE - AR — (AR |

EX

LARSCE TR Julier FTERRRY T ERETSUEITSE ) Hh—RER < Julier TERRBEILL—RESHITERL » FRAKE PETT
FHRRI & A S I B G S B TR B - ANE - MEE IR A RS E FeAtth i AR AN RIRYRE I -
AR BET U WYSEE T EE b 3 BR T A FhB DAL HAhIEESEEE SR (non-angloamerican )
MR BB R ARG 2L ~ HIEE ~ T2 - ik - JLEREE I - e SR BTkt - HsEHEA
U~ B AR HWTZeR - WCHRW TN R BRI - DU I AR A R - B
R A RIEETH I - ANRIZRERILERR " 3E Ut ) BRI RS - AT RCoUEgE
2% Highmore (2009) HzfEaE A The Design Culture Reader - AXZE/37SE0r ¢ “materials and methods”,
“actions and agents”, “object life”, “sense and sensibilities”, “designing (in) the world” [k “design time” »
Rl Tt e A SO L AE o BR T HERR P EE Y RIRR A RSN - tHEER 1T U LR B R R -
{HFHRHRRRE < i TE B RE - 15 DURGH -

2 DUFGE 85 F B ER IS L2 R T IR RE - WA REIRBPINLEE - 5
NIZE5 |3 2004 5758 B BB BB T 3G IS IR TSR &, TPAvESEEEGE > SR 8
FEE (2004) -

* BRSSP TR i PR RO B > BERAEE T TR Rl L TEGH., —FF T
FP S EERETIE o BT > TR S EME ) — 30 (FEEE 0 2002) -

4 DURAZS » K25 5l Julier (2006) JFSCRLR HhEsas (3 Ersaqb) 58— beyond visual culture: design
culture as an academic discipline —&f - FifE SCE S ES » R ——F R o

SAREHBREP S > BELER (Fratat) o B BB RIRAEGT T o R R R

BN 1R LIRS B E R B2 P T BRAERE TR -

Julier fEAREHEEREE e T #EFIEEET 5 (critical design) » {Hth FUZMIERSR AT H A IEYIE - BUA -

&~ b~ i EERIGH 0 BIMRERAVTEER (assumption) 5 ERERGTHIIRA A (radical ) By

ER

]

5% UK
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Abstract

This study aims to explore under what academic background the studies of design culture
emerged from the development of design history. In the 1990s, research groups focusing on
design challenged the academic dominance of design history, thus, it was necessary to
re-establish its legitimacy. Moreover, the long-term interaction between design history and
cultural studies, anthropology, science, technology, and society (STS), have laid a knowledge
foundation for such reform. The research interests and main concerns of design culture are
clarified through demonstrating the theoretical relation between design history and related
theories. In reality, modern design has extended to border areas to become a part of people’s
daily life in the wave of globalization. Design artifacts have continued to advance to other
research fields: such as visual, product, interior design, etc., which integrates and reconstructs
the professional division.

Using visual cultural research as the method, design culture tries to exceed the limit of
visual- centrism to break the dividing line of images, products, and interiors, and form a new
research frame and topic by combining the theoretical viewpoint of humanities and social
sciences, including culture research, anthropology/consumption study, STS, etc., with emphasis
on three aspects- (designer and design discourse) value creation, production of creativity, and
consumption practice. Thus, design culture not only crosses the boundaries of design history to
advance with the time, but also enhances academic vitality, which becomes complex in order to
respond Neoliberalism in reality.

Keywords: Design Culture, Design History, Visual Culture Studies, Neoliberalism.



