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—NEE

) (beast) REMEAEE S aa R R BRI SRIG » Ba5d® (baby) ~ 364z (beauty) &1k, 3B
R - AMIBEE A Z0yBYE G - -~ E SRR n S (B A S IE R E R (RS
2010) - JLHKERYIEG I A LERE R - Rlgi A AHIITERK (Stone, 2014) o fEyHEREEHIE &
i T EREMR RS - MR A RN E AR ARE TS ( Delbaere, McQuarrie, & PhiIIips 2011; Burton &
Collins, 2015) - FAMENFFEHE L BNHE S HN BRI 2 HENB LSRR A - @ &S e —
T FRAVAE T » 5 2E B EIIE R AR - g it & 3 A r93R1A] (Belk, 1988; Aylesworth,
Chapman, & Dobscha, 1999; Lancendorfer, Atkin, & Reece, 2008) - it DL{HFEE 55 45 ¥ B S e a2 25 A0
B ELREEHIEEERE LB e - MIESARRYRIE - {Entey AR EL L ERRY IR - v1SHIEY)
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FAEAFR R dant & ol CASHE M 250 - Rl B —FEEE - —HETH - —HEE% - AR
AR G - ASHRA B R E A — A SEERIBIER (Spears, Mowen, & Chakraborty, 1996) - [X[itt » &
HAHERIBYIRIFTRS - wier 5 B RE IS A Y S LB SRRy AR 6% - BB 2 EES bz - 1M
FAMCAE R ASHH BRI RS - B LR P AP R EIRG2E EAURBUTE - SR I s hR &
{E{E (Phillips, 1996; Occhi, 2012) - FUZAMAE B LB B MEimhg - A2 < AJRKE Bk
HURRRE - HETERCA e R e BRIy - FERL BTN B AR - e Tz
HEBSGE ISR - WATRINEENENRERE S HYILECH: - A sEF Bt — RN E E I TE R
A (Woodside, 2008) - B2 ENPIRIER R BN EL A AR IR HBIINRS - A RER IS b & 3oy
FCAREER » B BLRIRRE EAF (AR AL AR GR (Spearsetal., 1996) - {HER DB HABIYHEA LT TR &5k
SREESE © KL » AHTFER DA 5 B S AH R PV E R T Fe R - Bl S I AR o AT HE A 15
AIBIYIEG: - SEERGTEIPIE G BB ALRBUTRE - B S RORATZ R -

AWFFEG > Fo =B - 2B —FE B R BV BB B G 53 a TR BUE S - E LR B
i LB N B G S E R R BB 0T - 1 HRGER A SGHERAAERGETCH - AW H
L5 R REE Ry A BB Y E AR T E R R - Jei A S RE B A BN s AR - R R
AR e H e e B i (R By Bl e - DUEEF T8 S BB V)RR PR Y RS 0 Al - e = {E—
FEREEERIAHBATE » R ARWTFEHATZ = 5 55 = B E B ot st PR Bt SRS T E U R - ARG
Fore (SR —REARRR LA BI I - DUR SRR LB AL B (G - DRSS TR - AR R B
MR R B SR TR R B R A LB YIEG HE A e R S R - R A e =

= XBEE

FEENPIEHG AL S 3G T - SEFF RS AR T2 B Y) - L2 TN EH T
WITERERR SR B S E o - ST I EE AL ELT « FRDME 30 - RSB ~ AL ~ HEA
b 5 B 5 B AR MR R am - DU T S BB )l (G A L S s 7 =B HATRAIE

2-1 EfRE

B2 Konrad Lorenz Bil—teE23520hy A BV RN 2 &) - 68 AZEEEIYIN SR R AR
EEE— G - FIABIEEYEFRYIRARIESS - BEIMERIISRE - BReiet AT —EARFER
AH TEAHEFE 3 BRKTE - SEREEEIMIRIIRY - BEIH 5B BREEEE S B (Berger, 2002) - &
TR LU ERIBLR - #bF9E % Spears A (1996) #EE i =MHIRA - EL2EMRHEERY) - KYE
TH - HX - Byt ft S fesfER YRS eE (Sanders, 1990; Hirschman, 1994) - % » By ER Lt T RILL
LR Z UL E RS (Morgado, 1993; Occhi, 2012) - FrLIfELEREEFERIFR T » a5 s i A
Bt (Callcott & Lee, 1994; Stone, 2014; Burton & Collins, 2015) » W2 [ Z AR « ToHA-50%
SI/NEF B - fE—HENEF B EE BRI EIY SR T - REIEENEIFRZERIERNER - SREEE
THESHERE - SURHEE (GRS 2010) - #EIL AT DRSS S5 ARIRGSEF 25 RILR - Stone (2014) &
SRR TR B S AR - S ~ TR AIE R LG - EEE D &R B RS
[EEEF By R NSEREERY I A S FE - S2lE e BT TR E L - B ARSI A RAE - S
5 | JIF IR RIE R - FERG RS B IR B RS - B S E AR AMSRE - (e a iy
E B AR E sk - SR R VB KT )T o ATLA Burton B Collins (2015) 7E & SPGB R &G
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EHETTA TR » R IRMMB SR At G BB RS 2 B ARY - TS (e Tt A o B e
T EAYEY) - A BB FIE SO M AL AR AT S T e i U Ak - A — g AL
7 - NEEEUMN - RSB EE S E S P B A1EREKRE » KT R EE - REERTEY)
(Spears etal., 1996) - EAWS [FEAFZXAMEMRER (Callcott & Lee, 1994) - K[t » TTHAERSA
NETFI e B s IR - B NSRS FLAFTRAR « LLAh - R 1 S IBs b Az LR
BRSPS R B ey - S st e 2R N BN Y R R 15 AR - e AR AR TR AR
(Lancendorfer et al., 2008; Stone, 2014 ) » FII4l1 : TESEEAE L& i B - S B A RIRBE AR (R ebs
P N EE R EE N B AR BN WG R » RIS o S AR B M RSB MR 5208
SR TEANE )5 - DIE S EEF TRt (Spearsetal., 1996) - SHIRM » 7R &S HEIYINIER
B AT DA SR SO LB 1 S HORy 72 S S BEUIR A i & Bl PR SR AE L RS #2(E ( Burton & Collins,
2015) - [Klpk - SpEABERRS | IRI B EA A RIS S B3R - LR E S P rvEi st 7 A
AR BRI, - TREEBCE MR SR EL ST - BB A IR SR -

2-2 At

AR 2R EY) ~ Hh B s A ar = Y) - T ABRIIERS ~ K& - BREE » RELAW
ENE AR BRI —RERELU 20 (BB » 2018) o DUBRFERER » L2 &S [RFEmmrIpREe -
—AEPHGE B KA FLiscR i T —(ElREay - aREasR - VrRe ik tbma s — {8 A - #ER A B9& M (Delbaere et al.,
2011) - Lakoff Ed Johnson mt# i A2 SR HLEL H B M Rm A E L — » ABERILFEIEA
B - A F YR RENE B E R A Y T Een R B & (Delbaere et al., 2011) « ANd{EAFHER AL
BHZE I 2R » B AR R SR B SOl | K i AR B R e A B dr 4y | -
A - FRREY R - B DAY R R BRI - S e R aRE RIS (R & a0 o 2 R AT
B SERRN AREERF RIS EYIRERE » BAE B A b B S SR A i (G A
HRFCR A ER S B P LA » 1R B AR G e A RilATE H 475 #EH (Kalliat, 2012) - ArDIAE
Bl - WEFFZRINEAM YRR - Bz - Wik~ BEAL ~ ABHLAFEE (Hirschman,
1994) - HAHLERFTAER - AR —EEEEBE - K NG H RS brIEZ - i
AR A BHERGE A B TR — BV BRET - [RILL » BB R EG G R - 80 H 5 A NS -
SR R BN YR - TR 5 ARSI T AJHEFE (Laksmidewi & Soelasih, 2019) - [ FHER
FAFE Ry —MRIFAGHEE) - BB e A ARBIE R RS - BRM e aEKRE - BIRBEER
BTG o TFARAEABERACRITZEAE - 28 B A I R B sl R R R A 2 S e BEY) ()
Y1) TERAER  EMMERIHEA GRS SR SrERARIE - KRB AT DU A sl St S ik
HIRASE » 158l S 32 (Touré-Tillery & McGill, 2015; Hart & Royne, 2017) - {# A i
HEJd K53 M7 R A T AR S5 44 TC 788 (mirror neuron systems) - AHE FABZEE HARA
WA BB AN E (Gazzola, Rizzolatti, Wicker, & Keysers, 2007 ) » L 52375 L & 24 [ FERIRE B 2 5t
AYirs@Ehng - RSy BB EIRTEEEE 7 g (medial prefrontal cortex ) F1HE_i# (superior temporal sulcus ) %
b 5 BRI ARSI A & [ i s (Harris & Fiske, 2008) -« 5 Fsft vl » HEAILER 752
LA e [REHS IR - A E S BN RRIR sl s B B 1 FEE (Waytz, Morewedge, Epley,
Monteleone, Gao, & Cacioppo, 2010; Hart & Royne, 2017 ) - [A0E B E G &5 | 2R 17 R El i B
A o KL - ANE BRI E R IR KA B MR N - 0 R a A A AR SRR R

(Brown, 2010) -
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BEAMERBI R ARERR L KR fEIE AZET BRI ASERE - A AEfl3E# At (Ahn,
Kim, & Aggarwal, 2014 ) - §i4l : FESZFEH A B ISER BRI TRy o s @AM LAY 20 B ATE
WA RE » AT DA 2 A s SEAFRYSR (Delbaere etal., 2011) - fEfE & H - Mostafa (2013 ) k¢ Hart
B Royne (2017 ) B2 Guthrie (1993 ) it AL Ry =R < #8455 » FHEAEAR - LELsT AL (partial
anthropomorphizing) : TR A KR EREE R EARIEN T - B VeSS R b R A o B4 -
TEEE IR RSN T - 1B E L NS BRI HLARR 1 » 0 A R =k AR 1 A
- RIS BT R EIFRA - 2.7 L AL (literally anthropomorphize ) @ AF Ry FAR
VRSB ERS E—EARE » SEE R HR RS ERAVELAEE - filan « ARG o fUHERRRIRIK
SRRy BRI - 3AEARAYEEA (accidental anthropomorphism) & AfEMEA apiy¥fa-h -
EEL AFHERETER - (HEANEAE R SIfEE - gla - & AMESaSER T - BRI
NHIRGEE - (BRI CERTE LR - fEHAh s - AR G5 - Blal « 76508 - A
MALENY A SN BB LA AN - S LrYEiE - IR ARSI RS TER OidE -
2014) - fERmEEET - SEEEYE LR AERC - AISCEIRERE E ~ AT S A A SE
F o BBy AEEBIERK RS [J] (PREHE - 2014 5 &£ » 2015) - fEdRSESrEY)+ - Al
Dize it A B A LosFa i s R . (RT5RE » 2010) - B PARIRIGEMAIEBEIFE PR R
AR (B85 - 2002) - {EBRFEEVIER AT SMbT - HABUFSHEFEANEY) » R
#y s OB THSE » B H MBI s AR - SlEAEEN - DA BRI
AR B R (N2 » 2009) o FHELFTH] » SARIIEES - FEARTFEHAG SRR
B LR G N E S RIIE A DEREARR ARG TR RS -

2-3 AL

FBAMUAEE S P EARANEIRYT - FEEE(EER TR S EYnsianm A - B
H CrysdkfEr (Ahnetal., 2014) - FEREERSEEE AR Grh - SAMEIEIEE R - —H 228 - 1%
FEHEM B AL G A — MG RS E - rTREESUE MR 154 - G0 St 1 B s R SRR A = 4
( Delbaere et al., 2011; Hart & Royne, 2017; Maclnnis & Folkes, 2017 ) - J5 X140 2-2 gifrake AZEE Lk
H B EIF TR ASERIYIReHEA L (Freling, Crosno, & Henard, 2011) -+ At LUEHBEALAVEIY AT AEE A
JAIRF - TS E AR I B T BRI PZ (Kalliat, 2012) - [K]t - #E AL AR A B B SITRE
RIS CEER (Yuan, & Dennis, 2019) - 5t A BEIY)eiae pieés SiCR B IR — a0 43 » MRy
FORE SRS A S Ry 2 B4Ry (Burton & Collins, 2015) - ANBHEE F - B ERASIIFEE—ERA
KERRGNEfRRE - S LIRSS f B Y TR BLFIRE - AR B RS RS R T T BB Y BRI #l 2
HY (Kalliat, 2012) - SEAHBHRITE - SMLRMERH LIRS —ENEEE - SR ani
ISR B A0 - (HAMA N2 & B2 A it AU B RCR - A seie HiAHBAEEE - Spears®s
A (1996 ) $i& HH B 5 i B W) 47 ope B 2 P AE BRI SR B A 7 v i 38 DA SR )i FEIAE N AR A1
EFREBIES L WEEZI UL IR TEIYSEE RS - v LRI E S EUSH 7R -
BB S A TSR - LA RS B R B BN A AR AR - A AR TR L R R
A DU FIAS 28 DB U » DU ~ B ~ S ~ PRI REVE R B AR R R SR 5882 ( Mowen,
1980) - Woodside ~ SoodEd Miller (2008) LLathRr#E ALAERS R hiE - FRHMTH A BRSPS s Y
JERZ B PRI AL - TiE e & A S E Gy - 1T A BRI B B AR TR
J&& AR h DA — AT & 155 T R RIBERGTE B - G T IRIEN Rt B BB - Brown
(2010) DUBEAACRITRATSLRREMEAE R PS04 » BB A SEBEE - S (R AT S SR B e it



SLSLEAHRI 05 Y4 2 HE 2020 4R 6 H =

A BEHGENEYIBA Z P E & 125 - LloydEiiWoodside (2013 ) 525 DIBIPIRFSRRIME R i B A 1RF -
e 2 A DT BB i b E B RN RE R RSP R IR R BR - A0 - eI Ry ait: E R DU 2K
EREFERARE ; MR EI R R HESCRE DURIE S F AR - 8 LB YIREARUEN AL RR T RRAV AL
BEWTE > nJ DU BN E A B 2 B - (T A

e A SIEET T - I DUE S EGECEZE R AP It » @8R A 7 = Tt -
Hi401 : Tam ~ Lee Eil Chao (2013) DUfRE SCEELEEHAA BT E Rt an » TEWTIEEAE 3B A 5 3
R EEMRIEHE S - EREESETER A TTRIY + EREIIORE HARATEEH - Ahn 5 A (2014) 7E
VRN LAT E B B R B 2R — ARRRY S S fdkat » RERg s A MR ARG B A S S B P e Bk -
Tam (2015) DISCEHYSCFRESHE RS — ABEREAL - ARG EHE A B#EELi L 22 ABRFEK - Bl
PE A = rI A B A BRI EARAI A - R AR ARERROCER - S REH ARV ERH - Puzakova
B Aggarwal (2018) HIfRHITEIHE S ABFFEIERS - SRS (A~ BEABIREA ) BNCEE (BF—ATH
EEE = AfH) Wi - SREWEAEMERTEM L » L EEE R e E S - W EE B
WEFGENE » Pt DA B S i g B P - I HoE S Ry & MY % - Han ~ Baek ~ Yoon B Kim (2019)
DA (BEEE G E) BERFR (EAAMEEEEME) EI TR REERZE - R EE G
B B AR - @R RAEEE B S ERR MR S » BRI P B A R H AR MERRK
AEIFAIE » Kt - B Bt r SRR S AR R T (F Ry oAy /720 » i m] DU AR FIE S I B A
VIR AR RS - FEILR ST S B 25 U 22504 (Lancendorfer et al., 2008; Delbaere et al., 2011; Butterfield,
Hill, & Lord, 2012; Rauschnabel & Ahuvia, 2014) - [tt4}) » FEE RS ERE NS TSN G EES T
B R E R N EHGELH EE &5 E0K - DL T g H AT AJTRIUIREE (Callcott & Lee, 1994 ; Spears et
al., 1996 ; Zxi¥ » 2002 ; Burton & Collins, 2015) - #UARIFEK 225 J 225 MRS 7= - SeDARAS
Wi E i A B SR T R RISIRE TR EEYE SR AL B SRR 2 -

2-4 [REESERYT

BB RE SR LR R R R E - EAH e rh—/ N5y KRB S S PoEie,
JCHELEH BAERME (relevance) AYEHUE S RRELER - TSN B S RAEE B RS » MBS EAE -
[ [ G R DA SR B B 5 ELE AHRE M (relevance) o BERERBICEHEAEA G H LMERE: - SRERT
EHAEE AT K - IHEE e BER A MIEIE - SR S S BRI - Yu (2011) BUigHAE
Jis 75 HR A B e T PR A I A B g ) TR R R R A Y9 7 f =X (mI AR < Schumann ~ Petty B2 Scott Clemons

(1990 ) Flrj3 ste B AV A i BB [ 75 TN SR BRI » I FLAE R PR B 5 Y A AN [V B B /K e ARESSR
WS EAHBR AR - HEUR - B S B SAR EREIR - B B A ER A R A A IR i
2o UH R S OVEIR S - AR A SR PR b T LR B EIERAR T - Miniard ~ Bhatla ~ Lord
DicksonEidUnnava (1991) thfg Hifr & e BA EhEE IR A - BUERen [REAHRI MR E 5
B > @S] DU E a3 IR MR - ZEHenley Jr ~ Philhours ~ RanganathanEiBush (2009) W52 EL
FERAE IR - B A B B AR M B S Y B T A b - AR MR 0T HERR B R4 &
MIREE S RBOR - HE— 3 B R 25 B oA HRR M B AR P S G 2 VIR BAER » [RIBL - fERE S Al R W AT A
TRALE—TEEEY - RESRAE S TR B A R A R A B A AE A R 2R B8 I aC R e Bk B e
B Bk BENE AR (Heckler & Childers, 1992) - Rodgers (2003) #& i EZRAHVLEEER » {SREEE)
W Ry B AT A R RE FRRC IR Horh— M TRy EEATE - AHE TR AR — S - &
SR ARRYERE B B RC R R - RS ETEEE N AL - T BN R s Rk AE - A BB
A5 AT DAIGE SRR B 7 AL LLAR FERF L - BlAN « —REEHEA FIHE web RS> EBERINE - 2
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Bpadsinyfl T - SCTEETRG DA E R B T S S AR - 1T A E T R BN DL B AR RS NIRRT
ML o MEBEA B SRIMTTeHE - iR 2NN g E BN AL AN SE R I B e A = S FE » B R i
LR 12 eI VAL ) — B0 RE - m] DA Ak — e i X » 1 78 A I ok ] DA A R B 3 RAs o - AR
A —ErTRE e S BuH R (Aggarwal & McGill, 2007 ) o DUk & b I (o migfes &5 3ok - BliHEe
B BB ERRRARUCECY - $E A LS AT ARG I B B R » B 5 S L R i A T BRI 2 th o
5 (Tam, 2015; Maclnnis & Folkes, 2017) - Nt AW5eiEH @ EHACEGE S RN E &/ O RBFEIL
FORE - BEAER SO HER BRIk AR TR = - EGREHhR 2 ERw  ER B G R E
FRAVEIIE AR FEESE (Han, Baek, Yoon, & Kim, 2019) - t4[F] |- 2-3 /NER - S raEErTHEA
(LRSI - EFRIHE S SR AR RREE S ~ SR ERIRERIRARE » DURAER S HRgMHRME -
A REEEN R RERA 0% - BB LA AR o Rl - FEEE S B EE I - T B R A
BRI B AR I R AR B BRI ER - AT R R IR T 2 3 S L B AR SZ - TR R AN AR AR
FE EAEN Y e e ALAYBE TR - DU T L B R 22 2 -

= HEFE

B P G AL S R S — BN R - IS SRS HEENE PR RA LR & B
FAEESIAEE R A TS GRS TE R - AEfE R M B A S A BT - (Rt - B IIeE R e e A
LT > BeRs RINE BRI - A RERHH T E B AV S IR IR L - SR RGEAS RS
S L o FEARWIFEh RS TR TRAITR - AR A AR AR M B 6 - PR
CHEREREI TR S ORIVAAE - G 1 o SORDTTE R = RERE ¢ PR B IR BB IR
EETREE A - TR H RTBYE Bk R SR TR - ERRANIEGEHKIR 5 58 RSB RS
B MBI R RIS SR - RS RGE TR AR AR A - e B (R B B B Pz - s
TTHHERTERE EERFEE - TEE BRAHRBATE ARG HKIR § 2R — RS BOR IR IR B — AR EUE B B A=)
R R REROMHBRTEAS R - BRET REAHRTE R BI I G - DU e A LB R AL —REEN YIS - 9
HRERE ~ AEALEE B R SRR - R RE 2 s -

P Ex —

BERREAAIN

N = . | I L —
ey — =IE - EA - REEE R MEER =
RETTLE AR R % TomA . AEEE - =
B RE - EREEE
BYHANTE K\ {f BB M
Btb L
= SR e
HEMEERE

EERE  EREE - BEER

SRR | 1E1HE >

(AR (BT

B 1. MEARZRERE B 2 MEXREE

3-1fEEx— : BYEBEBARSRREAIT

FERE B —rh - EELRAESRAT H AT 5 L BRI AL Vi E S 2SR - DIRE AT BLSER
HifERs 28 - DIRMIEGETRITE TRAL ISR G 2% - AW 2RSSR A LR 53
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R RHBCRAVERASEE A BRI TR R RAIDUER R B A B RORERS - DU Riam -
Kot — R B TR SE 5% - Bl —DERERRHEE Rt se 3 By B bt 5 » 2
—HEIES T APERIBESE » KT aR Y LRI T R B EHWETE - HE 2-3 MRS BT AT
(' Naccarato & Neuendorf, 1998 ; £=#5 » 2002 ; #55HEH ~ MRSLEE ~ BRLHE - 2006 ; Sl ~ 22 - 2007) -
DI ~ B MPIGHE - St B LB R AR B - DUERE & (quantitative analysis ) 1y
ZOR (BIISEA - 2006) -

3-1.1 thgTeRA Baae At

H TG E B EGHR A SR S AR SR - fE5 B RERARRREE I eDIEG%
A S AN BIRHESEE R R B S - (KIBL - AWFFRREE R SRS ERS (EEREE)  (Archive)
FESE 2010-2014 FEFBRVBIYIE G A B S TEREEAR o (BEEEE) BRI 1984 - Walter Lurze
TEBEIAIEIT] - ZRIEA LA RNE RESHEE - A1EGER ~ WM ~ 22EIRR ~ BIBRR B STl -
EEAHEE BB T JRREEE - TEENYE AR SRR - B E R AR ~ 825
FCHEEN(E ~ iR ~ (R THIER ~ AiESR  SAESERG Hrh—EERUCEEHE - 1ESHBIER
FfeRE - QIS BER R b —iR - JEETER 60 R - FRRE S BT DL EPSON V30 fif » itk
Ry 300dpi Wi GEFFRREE TR - A5 BER EEEIE E TR0 SR i e s A s

3. 60 FREMBEERAFEREESE

3-1.2 RBESIHBRE

FESCRRERRT - AWFF R BAE H RTINS S i 94 ( May & Monga, 2013; Tam et al., 2013; Ahn et al,,
2014; Hur, Koo, & Hofmann, 2015; Tam, 2015; Puzakova & Aggarwal, 2018; Han, Baek, Yoon, & Kim, 2019;
Yuan & Dennis, 2019) - A TCIRAVMER] _ERKIZ: R =28 « LIGHEREL - BEEIEHGLUE ~ &~ SERRER,
st s 25EERK - DU S i UE T oRE R at - anEA8 1 AiZ e « 3Tp=atat - DU S EE:
M EAEBGEUL - BRI — AR EEE AR - M S e a TR T - Bl - 52
R EEERETIUHR K - By 7 ERE TR AT RIEETHER] » R SR I BIV AL B B di B A5 E -
B HCARE ARG HRBUTE - RERAE R N EER 1 AR » ik - BGE Akt Bt Taka tE H ruat i
DUREE # S EIPIHEAHEE SHIAAEE - RREfH AR - 2400 BedE - Ik TRER - 4
T~ W2 ~ 3ah - DUSOENRBIF 91 -
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R 1 ERAREASE

fe& izl BRAGASE igival-S
AW (2002)  EEEHERGTHEAN  WSEAEST - ERERGE - Al - 175 W&

flsRig (2010)  EYERANVEHER 1AL (ARIMENE - 56  288EaBA (ITRENE) ~ SO
SERFEEVIFEA (AR o8 ~ 0k ~ RPED) BIfERF 5T

BRIRAN (2012)  A@ANFREFER]  1EpWIREME - SMNBICCE - B AMIERE - 2B R - S REMT
B - B AEWZERE ~ SAEYIPaE ~ SNBITE - B A RIEEE
FIZERE ~ AIREEHH ~ 5. TUEHE ~ 6.5

MighE (2014)  EYRAIEER LEABYAG - 2 FUARIRRNWEYIA T - 3BEIEYHT SCRREEEE ~

BIfERAZE

wxRE (2013)  FEEEETIER LBEMEREA - 2.05EEEA WA ~
A

PiwE (2015) HEAMEEN 1IEEaREA (B80TR > IE - WD - 2 HAEads (O SO
B BRR) ~ SHERBEA (AREEARFE - MEA% - J5HE) BIfER5E

BREERF (2019)  Line BGMEIMEA]  LJsAAAUEEY At  FEENY) - B0 - BYWOIISCT ~ 2BEAME) ST
Vit TR~ SEIPHREA (AMESERS - PU) - S.EREAML  AUFEWTSE
B AT (BREHEA)

BRI - AbTrese

3-1.3 FHRESR

AWTFERGEE 7 10 SR iR E FEERE R L EAUEAT - Bl —f7 R 15 it TIEICBRRvRa TR E Ry
TR - i BEIRREA GG T LSBT TRIR - SRERBIEE TR SEETAE ST - A0
AL - 250 (2002) AEhYI6EGF R SR AT A - BRI BT T IR - AT A
AT DUEAS SRSET THRAS IR ~ R H R BRI DAR SR ~ B1E - MEOR AT SRR TSGR - KA T RIS
JEETy 98.3% o LA - Aot BRI S ATIASHES 60 BRESEARAEI AR - W5 sl A0
SER - BEE R B LEERERIUE - HFEEERE 98.6% - #RIE(LP LI - EEfid
Wi EEEREIAT - USRI SRR ZAS R -

-2 R - ERNEYVESAMEERFAE

TERLRE B o B B B - BB —JeKIBRE B — BB TS BRI R A B S0 00T - 15 A e
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REJTR » BisseH 32 MLA AL TE R IERRAS - G52 2 FR » Ff 32 Ml At TERBEBGUIN IS EET - 75
BRI R N BREE Y BCEANR - BIA0 ¢ 55 E mBEE A sl G T A (SE) o TER
S B GG 2 AR e AR - Tak - ARE - REE -



SLSLEAHRI 05 Y4 2 HE 2020 4R 6 H =

FEA5 B AR R BE A » RIARIBD B — A AL B P S i AR R, - By B e £
fEgeEt - WHbEHAEEHEEMT - [F—REIPIB R B GE 13 DL - B4 - fENEERs A b > 30
2B A 16 RHENY) - Rl R 8 K - FILIRH L 22 Ty T RE S ra hn kA SRR AR - 40 -
FETEERAG LT > 30 Rz IS5 HIARH 25 FRENY) - HE R Rl H S E B AR a1 - SR
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TR E - HORDTERTLL 6 REERiG = 02 -

ombine

ce Cluste

Rescaled Distan

ﬂmhﬁ$%m5j e AR

mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm
mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm
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mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm
4 Y=
.

T3 4 BIRBIATRE R - ATLIEEER 6 RRABIPIE Gt N 53Dt - 0l - 56 1 BRIV
Bpmiall TRIE ) - TIRHEEE, - TAEESER ) RERISEEM - B0  FEER > SRA N
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*ff p<.05 ZKHEG RS 2= 5L

# 8. TRIBEREERSIROVBIIAAE T RESMT

BRiErERE %R ) s F{& TE HHE B (82E)
=R 40 4.99 .79 .83 3.89 158 0o
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EARI )

W& ARHELEN IR PR B - DB E R T8 TR TR RRIERTNME - SR XR A ER
FE -~ AR B A R ARRE M E A AL B - BRI A LR B FE P - KitE -
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FRA 2B T8  FiblEIE T T maE B SCE R FIET - — A S BB T
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A+ By A BT B S St B~ BEE AR ERSRIUAR R A AR 2 ~ BEA SO RS
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Abstract

Animal images in advertising are often used to attract consumers, or anthropomorphic
techniques are adopted in advertising to get people to cast their emotion towards animals in order
to give the products a better impression. Thus, this study discussed animal images and
anthropomorphic expressions in three stages. In the first stage, a survey on the performance form
of the existing animal image’s anthropomorphic design was carried out with content analysis to
understand the current use of the elements of the anthropomorphic design. In the second stage, a
questionnaire of relevance between the product and animal image was conducted to establish the
correlation between the product and the association with the correlation levels. In the third stage,
the anthropomorphic advertising effects of different animal images were surveyed. Through the
results of stages 1 and 2, the influences of the relevance and the anthropomorphic animal design
on the advertising were explored. It is found that animal anthropomorphic advertising design in
the market prefers to directly present products with “expressions”, “limb movements”, and “life
scenes”, thereby achieving the effect of animals mimicking humans. In advertising effects, there
are significant differences in related animal images with high and low correlations. Highly
relevant animal images can give the subject a good impression of advertising. It is beneficial for
the audience to see such an advertisement, which can also enhance product preferences and
acceptanc. In addition, the higher the anthropomorphic degree is, the higher the attitudes are
towards advertising and the willingness to make a purchase. These three are related. The
anthropomorphic degree in product advertising can affect the subjects’ preferences and purchase
intenstions. Therefore, this study suggests when using animal anthropomorphic design the
associations consumers have between products and animal images should be first collected. After
establishing a high correlation, they should perform the anthropomorphic elemental expression
or design in a human spoken language to enhance the advertising attitude and purchase intention.

Keywords: Animal Image, Anthropomorphism, Relevance.



