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FIF T AR A S T AR B O IR R B B H 1T Ry - TR IR =(ny 3T ELThRE
TE TR 5 P S RS R E L - AR L COM-B BERmTRANZ T 5277 4 (capability ) ~ T #€r | Copportunity )
BT @b ) (motivation ) R Ry ELARE - BXETHARE — KL RA MR SESE -5 (beauty industry matchmaking
platform, BIMP ) » #8858 —44% » FfLL BIMP < EREGE I R 52 » BEat s BB % " 178 4 (behavior )
HIRISE » R TIENTEE T R IGEEE - ARWFFetighn "IN EK ) /FRy COM-B RIUZE (g » ML T EE |
VERyERETE B THRRE « A FRIRIGER T 345 1l & AR - s A BSae M IR R A A A i 7 AR U
AU (structural equation modeling, SEM ) {E s 53 #7 LH o AEREEE " IFMIRE J B TRES T, ~ TEhb% , BE TR
& 1E TRy ARG R - JRRIE F BRI R - OB SR SERE B E RV E B thlls ~ BN E
ARIRRERRE T thlls) ~ HATFHE S s - AL - DEEBEIEREIEIER » SEEE FEFIRE BB S
TATHEAT Rt EARERILIOTER] » S BN B A 1E RIFIORSERRE PR EE - ATLURAERE 1T Ry - AW
FE BB TR LSS5 S B AR IR E Tl » 7575 BB P BT R Ry 52 B E YRR - W6 DARLAE Ry
COM-B HiE2 i 5e2%

FR#E : COM-B AU ~ SE3EP15 ~ RFMK ~ FHEEATER - A& E8
OS2 IRPESC BT B4 (2023) o fER] COM-B B AR HER F- o AR B 1T Ry BRI R 2
gt o @il 28 (3) 0 1-24

<,
— ~ &k

BT NFEN RN - 2R M & — B K M R EE (Cooke, Nunes, Oliva, & Lazzeretti, 2022) »
MR SE R BT B AR I B A5 0 - BHMEH & A TG GEREE ) - S E RGBT - T/MERY



2 JE/ COM-B Him#at TR A BT R BRI R

oot RER It 23 e (Khan, M. N, Ashraf, M. A., Seinen, D., Khan, K. U., & Laar, R. A., 2021 ) - [tt4p >
EAME B H B BB ROR - AMPERERM VI » ZALIMEBIIMRINTT R AR EF AR PILERE T
(Pikoos, Buzwell, Sharp, & Rossell, 2020) = K[t » Ky 73 H CE AR MK » EALHEHAMTHRAHEE
71 TENE. (Esteban-Santos, Medina, Carey, & Bellido-Pérez, 2018 ) » [M#FiEERI TENIVENE » &k
R—HEEMAITT Ry (Amoroso & Lim, 2017) = Kt » FRERIGEGERSEEEHTERI TR - AIERIEHZ
TSI HTHE RS » DAt e i FIEREKSERERYFE K (Mehta, Saxena, & Purohit, 2020) -

NS #52 LATF e FIAE I TH L& RS (Min, So, & Jeong, 2019; Watanabe & Omori,
2020 ) Ho PRI T4 e PR XA Es G T B D RE /2 751 2 (o F <5 #5622 B B2 22 Bidusski, Bellei, Rodriguez, Zaina,
& Marchi, 2020) - [i3E5 ~ 2652 -~ EHT - L0 - EREGREEEAIRG (6 : £32) - JEFER
JESKEATEAR DRI TS - KL - ARIERIREN I B H BB 70 Kantar Worldpanel (KWP) $5H -
E 2020 456 SKIRF i RRAYTH B2 5 50 P 22 26 TR e FIAR U DARG g B 0 R, - S 3638 3% Jrey B 03 - AR »
HRTENEZE G2 LIEE B T BRI IEE AR - R e E T E R g DL A e AR =0
R EERIGEEA T - BARSTEEENREINERYE » BIREEAESE Y-S (BIMP) DUE K ML
& - EEAERRANES -

DA e D DU P BB RS S PRE T R K38 (BB RS2 ol Bl JE A B R Z.
PRIl A TR BT R IR AR A (Legris, Ingham, & Collerette, 2003)  « [KIELEFZ A5 M
ANFl o Bl B AR RS L B FIRE T T R RIZR - AN = AR 2R (TAM) R51 Ry KLRfE
HURE SRR A (UTAUT) st &7 REHEm (TPB) SFElEma - PEITH HI& SRR By
ZEFE TR (Ajzen, 1985 & 1981; Davis, Bagozzi, & Warshaw, 1989; Venkatesh, Morris, Davis, & Davis,
2003) < #Kifi Florenthal (2019 ) FREFAEES A At A B e HE HI AR =UBL SRR 17 Bh1T R BREN 1T Fe KRR TEH -
THL TAM 2 S E U RGES - KR A H A sl 70y~ 2 - S o aE) 22 B T
Tl 1G5 « 5340 » UTAUT fiI TPB BEmAE—IHH/ MESESR S FraBsnuiitseh - thag BB amisd e
EHBR » DIRR LR EEE WA (Awa, Ojiabo, & Emecheta, 2015) -

BlEd2 A (TAM) {EBREAT R BEEEN - R —E A BT B O R E AT REE
FMES - Wi HE TG L IEE M E I (Hernandez, Jimenez, & Martin, 2009; Morgan-Thomas &
Veloutsou, 2013; Pavlou, Liang, & Xue, 2007) - —{3iff9em S8 E L4 i AR =T B ERRE R b 3
o EESRGE AL AR R E R HEEE - BERAAERME » BRAZ AN  FEHEARERE
PERFZERE TR - RRIERR G A 6 FTT Ry E R (Dumpit & Fernandez, 2017) - 534 » —IHDUERE
A Ry RERIRIFTE R DL T RS | ME R EN AR - IS T IR PR E - SRTE A TAM FEEUEE
Ay ARG - A 2B RE R A = A = 09BIE: (Muchran & Ahmar, 2019) -

ifil Tan SEELFR 2020 FFE R S RGERE T - 2L TAM BHGG R ffFTeALRE - IBRAE B HE
ot IR RS 253 » Sy i il E = B A& 4 &R EHE ( Tan, Prasanna, Stock, Doyle, Leonard, & Johnston,
2020) ° RAh » FEERENHEERR LR BEERAHRIIT SR ERE T - SRR LG TAM BERIEAG A M8 HAT
SRR - RATFEIA RGOS 28 IR A g - nTLSE S BTt 1G5 5 e this s
RIESR TAM {ERESeR RIS T Rl » DUB AR PRIV E Ry it et R A A (RRBAME ~ 30
BES~ - 2008) o #RIM » b3l @ XA AL AAR Gy P A BRET AR A5 2 B r A P I B2 5 TR RRIAE I MEATRE
MR - 78 TAM BERERRERE - AEE SO e G R RIS 75 RN - 25
G A i E PR BN BN ST » TS e SR AR 23 R 40 e (sl ~ BEE R
IREESG » 2005) o HHELAT L - SRICTT R KSR ME SR B RIS IR EmAERs » BR 1 Rl DUERSHERITHIIIT Ry - 58
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FTLU A TAM B G S AHRRANTFErI PRSI SRt T R BRI 1 5% -

Michie » Van Stralen B West (2011) f£H Ay COM-B f£%] » 5 E AN EETERIEE, - EELIEE
(capability ) ~ #& (opportunity ) DLz Bt (motivation ) = {lE K I S M i B 1T 5y (behavior )
FERZE ; CREEMEIE AN - RSO T R BRI ZRAAESR - W nT DUEEZ e e & FE AN A
S WHFTERET R B T UK R - RREBEE R BN h RS - HRERBIRISERAE - A EHEH
kP~ ERSERG © TTEIE AR AL OB R AERAIR ST - (E R SRR S B E A T S P A - BRI Ry
—fE £k TAM B35 50 Ry B8 X OH B Y BHERHESE (Michie etal., 2005) © fI400 : Duan % A (2021) {4E13f
B IA R EE TRy » DL COM-B BER 3 HTiH BB N AT Rt VB (E I LUSCRE T ~ #8&r ~ Bl
PSR AR I < YA /F A - P35 » Atkins B Michie (2013) HI|LL COM-B BEmERaT S HIE AR
REMETR - Bl COM-B BlEmtsEAl ] DIEEETFE E AR T RV BRI - WERRE  E AR T RV L BIRE
J7 ~ ikt EAIE - DERHE A S s e R T R BRI - [BIBE S SO - AR TR ERRE
FEA I E T RAIT R THILZ AHRANTSE 0GR - BURIFEiKEE COM-B Biig Rt seRan BLng - feHifig

BT R rmF o et - T BT R FEIRN B 2Rk 1 (Atkins & Michie, 2013) -

ARWFFEELL COM-B I TRES ) ~ "HEeEr ) B BB | T SSREESEiRGHIESEY-5 (BIMP) -
DB R RS - ENEE SRR BRI E RIS V5 ISP E B TR Rt
FERRE 535N - ARWFFEIARIRSE - B B AR R - SN T IR ) (R 1 Ash/ COM-B Y
JEF 5 BHKBE AL - i T EE ) fF R COM-B EAIFHANEA - (EBRRE SR < ERI IS S R - K
WFFE AR A RIE DAL BE RIS E & B FelesE - G Lokl - ARPEHEE © (1) REHEENGER
HEY > $RH] COM-B HRIZHHERGTRIRESER TG 5 (2) R PaET » S E TR AW RE
PERER 5 (3) SREEMERME RN - fanle SRR TRES ) ~ "THEr ) B TENE, BTN (4 D
COM-B HiEmbgra i f# "W, & " EH , Rdafifgmm - DUEIL COM-B A -

= XBRIRH
2-1 COM-B &5

COM-B J&H Michie + Van Stralen B2 West 7F 2011 5=y T B A BT R PR IR TR EERE - AN
1 fff7 » 2012 4EHA% Francis » O’Connor F1 Curran ZEELE FEIZ e AR S A 81Ty SR iy i R B e
5341 s COM-B ZK B il 1A 8 e L X I » T2 1 P SR O B G SUBAEZE( theoretical domain framework )
bl TREJT > THEE L > TEDEE ) R EEAVEIES - FHRIBIISCE ARBITEIE S - fR RS
TR PR AR - SEHGHE B RS KBRS B T R IIAIZR (Francis, O’Connor, & Curran, 2012; Howlett,
Schulz, Trivedi, Troop, & Chater, 2019; Michie, Van Stralen, & West, 2011 ) - S@EREREIR B LT A
1T R BEEGIETY » 40 : Fishbein B Ajzen ££ 1977 FYE 1T ¥ (theory of reasoned action, TRA )
Ajzen A 1985 Eil 1991 RYETE1T G (theory of planned behavior, TPB) -~ Davis % A (1989) fEHIAYE}
etz 8 (technology acceptance model, TAM ) » Bl Venkatesh 5 A (2003 ) iy &RHL 32158 (unified
theory of acceptance and use of technology, UTAUT) -

FEME T BB - SE LT B IR LB M RS - TR AETEORIREE ~ 700 ~ A
TR, VBT Rl ~ I FINE © SFIMESUIT R (L (Taylor et al, 2006) = [Kit + Cane + O’Connor B
Michie (2012) %51 T REHGRHESE + WIRERE RE1 TR 4Bk + ELUKHE & EHRF BRI TR + A61) COM-B Bzt



4 JEEFi COM-B Bl TR e FA R 2008 FIAT B B 2RI & g

RUZERE R ECtE - BRESSECHE SR AEIAEZE (theoretical domains framework, TDF ) Wik &r{# F » TDF 48
AR 14 81T R Sisansk 1 » 53fck COM-B #RAIRY S - SR Bt TR J37k « S 2L 57k E i
JREREHIINITER » MBI T R SRR - EREZRZI 2B 2252t (Michie, West, Campbell, Brown,
& Gainforth, 2014) -

)
AE

capability

A% Th
motivation behavior
——

—r

e
opportunity
——

1. COM-B 518! ( Michie et al., 2011)

2= 1. COM-B IEE &2 TDF 455

COM-B HiH TDF$EI
i
N O3
capability E%ﬁ)‘g%ﬂ?&%@ﬁ
P
By physical RS
il L socisl 3% Vet LA S
opportunity £ physical UL BRI
iy W R
HREE NI &
s [ FEE reflective e - AR B
mo%ijfiion #ﬁﬁ%ﬂ’ﬂ%ﬁ?
SCREL

&) automatic WFE/ SMEBIE

L VAiEAL:
ZORIHE © Cane etal. (2012) AHff5eiss

e 2B psychological

COM-B tRALE SN FIEHL T - AIEEIREE - ARFELESEAFT (Michie etal., 2014 ) o fi41]1 : Kropf
Schmid + Schonhart B Mitter (2020) L COM-B HEHURSEELSEGHSR » TEAEMIZ AR A= RE R EEARS
Bl & rh » BILL COM-B HIREST ~ #E& ~ B AEARITT Rt » o3 R IRAVENEAIAERRT T R i@ S A RS
FIABRIRIZR 22 - 9Pt COM-B RBERURYEEFEFI A THITE - S95ME —TERAN R A AL BRI E
[RIZEIHSE - BX I FELLER COM-B R BB #1177 Ly BiiEh ( TPB ) B AT ks iR B TEINA 01 - WF9EaE 8 COM-
B R AR ) b= (Howlettetal., 2019)  f3% - SBEMFEHAE COM-B HEZASEER - - BHZ A
[RIRYRFSEIEEEH - B RACAIN RIS » LA TR ERTT Rtz - sREmye iy n g s - 4y
BEANRTE ~ e SN A e « AIESERITEIN— i FRRHER L » Ky 7SSt W SE R R 20 B EEY)
7R - MIHGEST ~ Bl ~ BRI T HHY COM-B A » DITT RSO AP Em A SR RE 1 78% 1 BE A2 5
SRR B TR B~ 3 (Varisco, Downs, Rathburn, Fleming, & Thornton, 2020 ) - X »
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By FFERe E e ET F L HRE - BRMAIELL COM-B AT HHRIIGET]  ME BT
EER BT Ry - AR BRI T R AR SRR RS - B DRI T R B MRS ( Preston, Allan,
& Fraser-Thomas, 2021) ° 7E5E - DL COM-B (AT R MERHEA R AT 7R - #5175 (B) BURSHRAIE RS
AES) (C) WA BIILEIAT - WH7EBUR LB RIBEECRE S (O) FIEi (M) ByfZ%E - Hsess -
EPIT R BRI H e (Hickman, 2021) -

frer Lt af DUT fi# » COM-B RAUZREE A AEA R 4R L EREL H BRE ST (J1& - HIE% ~ £g) it
Rpge (R~ i E) KEE (NTEEI - JMEBE) - TR ERKRBIHZK (Michie, Van Stralen
& West, 2011) o AFFSEHFERH COM-B FRFSE4eH » $EH COM-B AL Ey—{EEES » AT IS 9T
Ry o MELACHAE B B 09T R E AL S PR T E RS 5 ARWFSR s AIERAE ST B DU RS st
BB E 2T RIRR - el B H HGENHTTR - HArE SR R AE G- 2 3R L H L B BRI RE
77 WESHEEREEL LAY E | e Sl &R - B G TER R R REE - B
e b BRI R ARREZ Bt - Horp & B BESRE S AR IR B MEBIH 5 AT R TEREST ~ B
GEHEIAH A (F AL NRTEEERY (Michie, Van Stralen, & West, 2011) ZAH5EHR#E COM-B gLyt
SEHEZE » SHESESE R BT R BRI » 0l TRETJT L~ TEDEE L DUR THEE A
ARWFFeERHRE IR Ry " RIE, 0 DAK TATRy o BRET - BURERASIE Ry TR, DU TAMEBIRE ) -
S E T T AR DIk Tt RRRR o MER S -

2-2 BN

HAG A BRI AR MRV ET - LU B e eia By 8 (FRIGHER ~ PREese
2020) - HfigEkE — MR  IFEERYRE - BAE—(HFPE R RS N AR TSR R ELE - R
1T e AE - N2 ETE /T =Nr0E6E (Kaiser & Green, 2021; Kawamura, 2018) o B4 T.H
o A TR SIS - HEMTF BRI 125 % A0S (Oliver, Bailey, Ferchaud, & Yang, 2017) -
[RIEL » AHRSERILL TR | B T IRSEURE | MORIFSIRs 1vg RS TR XA D - J5E8E BRY AP T fdanel
BAIERS 7 By 158k A V) ERE RGN - fEIEHE Ly [REREE TR ZE R - HEMHETH S RIRYRZEE (Caughey,
1984) o Greenwood ~ Long B Dal Cin (2013) H3gE({Eil A M - A HIGEHIBEEE ~ fem i i a K
B3 - AB 5 R BE 2 HOMgs A BhEL A STE R R aR R 2R i M AR PR IR - 38 R B S AR e
HIEY) (Giles,2017) - By THEIHBERIVRAFIEE » SFFEEIT R Ly BB, - DUEEL N AR RS
P (Friedman, Dar, & Shilony, 2000) ° F§75 » RSN R AMIATE I —35 - Hop B sl
NITREF - R nTRE SN SRS A RSAEEIIBhAS 5 RN - RSt n] DUB B A M A AERIR% L
fEfE - IR ARSEER - HEARIZEmAYSEE (Oliveretal.,2017) » KR IREES RIS REBSESH
FHIEMHZA] BN - FAMBIIEREREEETETT (Vorderer, 2011) - FEFF 2 BEHGREGR B ML
FITETA VIR SERURE » K2 H BERAIE » ek — BRI LEME - Ha S H EREE A RS ER
& (Wirth, Hofer, & Schramm, 2012) -

TR ER TSR 1o R THEFHIITSE - U400 - #2552 (Thornquist, 2014) DIRFIIEET1ERMEILTR
A TR RIS SCER P B Al - SRR RIS T < AR AR - 595h - IHEE 2 EE
AR AR < TR - B2 R AT ZEERE - R RIE A TR HENE P OB IR 14 R TSR ATRI 7k -
BHESE SN E B TEANRTR AARANER (Gir, Jain, Zeng, & Bruniaux, 2019)  » AR FeHZRIE S5
GG RMIAE - RZEERTT - B E PSSR FRAN ; B a TR EREmMTE
IESRIEHIBEEN ST - R b RRRLE B KT TSP B B2 5SRO Rs EAR  [RIBL - AWTSERIRT M ECE o2 — LB
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KEBAUE S - BRI BB RIS P arg B - B EIHRE  1TTREAR (587)) -8
KREHEENBEE S (B - RILERREVARRIESEITR (B fRktutllis - 7 LAt -
ARFZERG T IRFHRK ) WSIEIIIA COM-B BEmAESE - DIFhE COM-B #AL 2 BfFFeass -

2-3 B8R

B2 Andrews 7E 1903 G LEREI AR « T2 SRR HGEN OEVIRE - W HAVH
FRTE R R - HOS B TR S R E e - B S te e i B 0 L BT RER
B HHBAE R AR SEE BAA EE MR H S o LEREAEEERIIZEIR R BEIE - AR A0
DHREZ R B AT AAERRS - RPAhmE RS SRR AV - RS TR AR UASR
FIBE SR A EZERE (ISR ~ TREE ~ B5G0 » 2014) - FRAEHE A v] DU (50 1 & 4R Bl
7 RGBS EEEA] - (E R AR B AL THRE IR RO - SE Z e IR AR S B A G AT A U (388
JEHE ~ TR ~ PRERI > 2012) - [FHRe ] L& (0 FH 8 e R A 25 2B RE ~ SR (Yu, 2010) -

BRERSC ~ PRAEMEEPRETHE (2012) HRATHEMEMRRE N a2 ] - ALy BER
BOE s B - S EE R SR EEE - ST AR (A I S 5% - BHECR
NS AETE _ FARZ R TTEE » AN H HRYERE ARG R - 2R AP RS EE - (Bt K
FERY A A HR (Carbonell & Panova, 2017) < (Kt » ARARBEFIRIBEE L WZE » BR 7 EEFHHIBE & HI1R4E
1T Ry b » BB RSB E R IR A M &t 97032 ( Bayer, Jain, Zeng, & Bruniaux, 2018 ) »
Fit DU AR 5 P 75 18 2 T 1 e P AR 2UBE 31T R ni i A5 T B RO IRT 3 - 3 v] DU iR v el i fl

(LaRose, 2015) -

Besh - EEAAHRAT SR A RHECERR I S5 - B4 + Lin 82 Wang (2006) WFSERasAIERREE
PR - DIE PR ~ &P  RAEEEEEE I - SRR B g B s P R
RERFR 5 HK > 223 Mouakket (2015) FERIHRI{HBR A ALBINTFEARER AR A Facebook RS
R WEIEEE R e EERIRFE A IR h 48t - WFe s e AR O A BRI R - H1EAY
S ERIBRRIL » B - @R MAAWIELIERAT T R AU T rt s S Re (Ao - I DUk s iiee - ol ~ H
18 ~ BHBE S - R T E R R AR TE Y - ST TE R B N A R 1
iRy LERRHE (Wang, Lee, & Hua, 2015) < (K[t » ARRSEK COM-B BAUIIALL T E1E | {ER i & -
Bera B B LSS ORI T R B

2-4 HFREER

2-4.1 Bk RREAEE D

AWFFEE Fel i RO — S E3R S - HIRFH e — B SRSEEAI(E & - nI DU EHEREEAYT TR
[FIRFARTFE L COM-B ARAY R ELRE AL B2 B T R HOR i AR5 COM-B BEAU > AR ZERYRET TR & B A
A SGRETT Ry - IR RNEE AR SEAREAVATRS - A EA —E=ORUGERINEINR - MM A TR A
% (Grant,2015) - Crocker il Park (2004) E553K H SHUENIERZE] - HERMENRESRST > A
e AR J381 T HARAUBEES - Ak 1B R BB b B SAIREST » i Lot - AW Fese ek —:

HI : SESEV-E (0 A B i JERAE I [r S s LSS A R 2 RE
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2-4.2 BTN

N E S B GE AR TS K T HEB < HE » DOESINERNTE KSR EZE LA A&
5 HEANE AR MRS RS e B LB SRS N fEE B (Davis, Bagozzi, & Warshaw, 1992) ; #15
< » UTAUT # = F R B THEAE A 416 S TEEREE T (Davis etal., 1989; Karahanna & Straub,
1999; Venkatesh et al., 2003 )  [KIFLAHFELL COM-B REAUAE BT - BRI SKIF M SERE BT T Ry
B SR ERERY B S IRE I RCAIAY 52282 - 2 IR MRS » S EHESKREENI B E S ABRRA R L ATEEH
FIAMEBRES BN Lol - AW i —

H2 @ E3EE 00 A IR v AR TE I B 5 8 BB SR LB B -

2-4.3 KM BN E

Welters £ Lillethun (2018) $2Hi KR REEERISHE ~ B PIRE TR - #UER SRR
FAGR » B ERAYEE R U — (AR TE - R DAE P Ry LRGSR - 1T 8t Er A2
ARG RRR - BREEABEER - AMFELL COM-B RN B S - AR &l LIS RS 18
P IREHE S BRI EAS Bt E A 0R - B BB IR A RS - AR S EEREIRK
GIFfUB e - Kt e =

H3 : SESPE B AR M RS IE M B 2 AR S b -

2-44COM-B e ~ BVME - 8F ~ 7R

COM-B #ALE —REERRT AT R SCBABISEAESE - FRRLE T RO 2 SR8 R B i S HE 2R
(TDF) - "I R E TR (B) MK - i EidEMaES (C) ~ ieEEREME (0) LIk
WTEEIPEELIMESIBE (M) - HHT AMMHEST R L BE ERVEEBIERE - PIANEEIFIS SR - e EE
HELERE LA TRyIRRE (Cane etal., 2012) -

FRE LA EEREE - AIHTELIRET) ~ BEEIEME R A T - e TR IR = I BB 21T
Fo s @EJEELXE@EFH%B’J 73 Py BB RS RE (S FE 97T f (Stanton, Stam, Mastrangelo, & Jolton,
2005) o HRHR_EA o ARHFSRER LM R

H4 @ VAR ERARBIVRE TREIE MR 2 2 H PGB K E I -

HS : EEEVEREABE AR S TFRIRE G RE IR B BB K SRR, -

H6 @ LI XA REIRE IR IR 2 B E B PR -

H7 @ LSOV BRI B BB R R EISRE IR [ B2 e e P E M RT R, -
H8 @ P HIRAR SRR EREIL i 2 Eg B P e T -

\

2-4.5 e ~ BHE - EMABIRREIRE

B TR IAHBRARY E L < FEFIRE=C (application, APP) 2 BABMAYFRANTH » AJLUHRHEA
RS = A R AR A% - (EEE M S e e R - WTLUIEABE RS A » O~ TR
e ERERIEES] (Wilmer, Sherman, & Chein, 2017) < FEBHRFHEMERN—HEHIRRE - WHEEAEEHAE
R HIRFEIER 2R (Wood & Neal, 2007) - AMATREARN & = EIER E R &
R HCHEE (Orbell & Verplanken, 2010) » HE |- » #E&EREEAKIVEETT - K@ IE BRI
Jie CEbanshe ~ izt e ) - I hn e FrgFEsE (Hagger, Wood, Stiff, & Chatzisarantis, 2010) - [K|jth3E
B — B A RN LR - I AP A R8RSR (Csikszentmihalyi, 2014 ) -
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it AAHFFese B ORI - IROCHORERE 2R B A I B e i A LB ER 52 - T W] DA EEE K3
BERURETT ~ BhH% ~ BT ISR E MBS EFEEREMENE RS - &iR(eHae)) - Bhtk
HEERIEV O ARG - SRR EHA GG T RFRERS (Mouakket, 2015) - #xf Lkt - ARF5E
L COM-B A - S EmEE R R - MBS rog A TR - Aiseet

s -

HY : SEEPE M B IVEEAEHSEAE RV BPE B 1T R L BAATEEA -
HI10 @ L3 PE M BB B BRI E -5 6 1T R M EAFEER -
HI1 @ P AFNEEALARRGFS G B S HET R MERFEER -

AWFFERE HI-H11 2 REs B ANTE 2 Fix -

BEJ7(Capability) E1E (Habit)
HIE% FragfE A
77 Ry e e g
H1
H4
B 5 X (Fashion) Bif% (Motivation) .
LIRIE H2 1 st .
IS S EBH H7 (Behavior)
I
H3
& Opportunity H8
EERI%
AR R

2. AHE COM-B HEFTTRIBE (FRIHR - FMFTEE)

= B RRIRT
31 ARHR

3-1.1 ERF & RAET SRR THAE

AWFZELL COM-B HEAYFHERHE SRR BLREE » 73 lRRAE )T SR ATES ~ F8A1 ~ {EETT ~ IAGERE ~ 175
AT B S I A R ~ i R RIR KA - DUREIS AR ESE A B - Rl B E AT
B - I EBEFERA ~ SMEEDE - TR RIHE S ~ EEaRGTRNEL B e 5 R = (BN Atk - MERT A
F7 BB BRI E B R R « &R (customer segments, CS) ~ f8{H £ 5§ ( value proposition,
VP) ~#@i% (channels, CH) ~ & FRH{% (customer relationships, CR) ~ LA SR (revenue streams, RS) »
&R (keyresources, KR) ~ BHSEIGEN (key activities, KA) ~ T (key partnership, KP) ~ iR
#tit (coststructure, CS) FEFIAANE » LIRSV A PR ANME BENTHE R ZITE - HAMICAT#
RISEAEAWTYE - HFe EE EREN N - fEE S e A RHERHERE M - A6 3 Fr - #8
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PRSI E » TR IS -5 L AR FIThRE - EF BB RN E BRI K - BETHEATEN
DHREMI TR IRE S - PRI SSERRETANEL B RS E SN B Bl B IR IR » AWTFEll Bl O Feass

ZIRBSTHRERE IR BIMP 3615 e B e 3= - WIS TSR/ NSk U A SE AT A 25 181
(SBIR) ZAih - i 2022 £ 4 Hyik - A GE AR 6858 A » & SHLy 128 K -

8. FEEBME 7. BRI R) 2 EEFR 4.5 FRRR | LEFERE |

Key Partner Key Activity Value Customer | Customer :

Proposition Relation 1 Segment ]

L.EGAIEAH] 1 H @ AR5 | !

2 b 2 &L LN | | R 'L EBERLNE !

3. HBRlIn SE R A 3 BRI R app BRI FEAIARTSS | 2. B ARSS V2 B AR RAME ]

4. BT 4 R 2 MR A S| 3 HSEIEE AER 3 Rl (TR

5. ESERETHN 5 RSB EriGHh ~ BEAEE )&l | = ]

6.1HEH 6. {57 Ir 4 FEEEERE 1 4B EE !

7B 3. JE S FH AL ' 5.2805 ~ HFHul :

S ey (imeiiy-&=s= =] 3 1 6. SESEELERRAN ]

6B LRI s - W | Pl 7 S SR

Key Resource Channel 53 :

1B AMEE 1 ]

| k=3 = b 2 2 RS : :

2 SR R 3.24H REE RS0 | !

3 BN EE AT 4.ios Bz google play 1 1

4 SEHPER 4% APP : :

5. 2 BUYLIRTSE E 5. 5ZEmE)E ! 1

6. B EHEREET B 6. HERLHERS :_ :

9.k A~%5HE Cost Structure 1 5.KAZKIE Revenue Stream I

1. Apple Bt L LB :

2. Server HEF#EEFH 1 2. B¢ i N\ BIESIRS B !

3 HEREAT R 3 s Pl !

e B q
fEEE:
7 3ERE R, (Business Model ) : ZIFER, (Revenue Model ) :

g | | mEesmm | | #ekmm | | wEpn

3. BIMP REFREEEN (BRI - FMEEE)

BIMP 2L COM-B HERUH G LAEST ~ By Ba@hbk — (el fa s - MR BT RAHRRINSR - SRAS A
FACRFHETESESE P ORRA - S0 TG - BEBE R - FIRF - 23 EBEREREaR SEERG TRt
HAAEMENWIRERET - SV ERET PSRN SR TR IR B R - 8 > SRV ERINNEEGR
FERISE = HURES 5 TR e A] DU R s T 22 B RISEARES - ik - RV E L EAL S
I ZEGEE - WHIIHS TSR RS R - WEEERNE ~ RETRED « 1S s I LI
AHEFESFIIHE - MRS S — RN B TR TR /720 - BIMP {5l I 7 IfiakE T EL D RE /AN 4 s -
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!1
oo
El
oo Al
b
»
o
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-
LIPRE T e (@] it}
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LA L] =

MiE | Emas . T MeE | WS . uimm
MEWEE - MEWEE - “ -.'.,-_ = _-‘-\
- =
Em -
onn( mmm  ~ |emnn mam v ons| wem  ~ |mmzn mme - = e i ER
..... = &
. |
RS Q
T mmaY  BFEO BE
Q L s
L L ne - - .' o ’f_:;‘l .“ " p -
P nm R R coaik £ 3 ,f‘ e’
. . % 2w wxs " €&
. : LR i SPAIER

4. BIMP i3 EN ERATSINMETRAE (ERIOR © ARI7H2)
3-2 LR

ARFFEARELERET L COM-B BR RS 2234 -5 i FI 51 T Ry s BRI - RS SURRERE B AT e 28 -
i BBRE MR o i TR =Y. (structural equation modeling, SEM) {ERy 34T TH » $&F] SPSS
26.0 LUK Smart pls 3 ffiZ Hk BRI T &R TERRE TAF < AWt COM-B RBEIZERE » BN M RKAE
Ry COM-B EAIRIFTERE - W IIAEEMIRAET) - BIREIR B T R L PETE R - E R ATHIE T
JERRE A B0 B A T R R BRI RS -

3-3 MBaREt

AWpFetset B REsE T EEmERT T - B2 AOMEHER - wEFlk B BEEE
BEARIRDUEIA. » B8 8o Rebtoemidt i - WaEtTh ~ BEST ~ BOE ~ B~ IR RRDLURGEE - TfERT
Fes E R B SRERBRE - AE RIS R B EE R REEIRG TR i - FITEM IR
TifF 7 BINEESR - @EREIEEARE (1) ~ AFE (2) - AEAFRE (3) %l (4) -~ GHEE

(5) ~[[E (6) RIFEFRE (7) FREREY - 190805 - RERZHEE/EE RN RN -
AFFCRGEE R E S LS SEAERASS T NE S B R85 LAFE I TR L 2 % bl m R Y
NTREERE - ERBEHFRH R R - WEPRRABE - HX - AU7tREETHR S - FERdE
50 e BREAER > WERINEEG R  BIERNISERAE & - KGRk &R S G TR
e e

331 AR FEERETE

AR T i 223 Hsieh » Kuo » Wang » Chuang B Tsai (2017) 1L PMT (R BRI ZE (e BERS 2 (e F
FAT R AR AREYE - DU 23 Wang ~ Huang il Yang (2016) $% UTAUT AUBRUEH L REE0E
E 5> AT R BRET  $RUERTAL B BT R SR - 1B UG AT AT » AN TR R 28250 B TER
GEIRSIFRITE R L5 -

Sb - TERET MG THIFI S - A AR - H P HE % EYE 2% Abd Rahman ~ Asrarhaghighi

Ed Ab Rahman (2015) $FHEEEEIEREERIZEIIIIZE - MISEEEUERE R EEE i T RafeieL
DR 2352235 James ~ Deane B Wallace (2019) BYWFSE » FEMES 5= EA Sop 89 7 Ry fs - R
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BRVEEUHERT R = - 4 T BER R RAN AR ) B TR B ARG - AT
s GRS 5 55 o AEEIHRE I B & IFE DU Y MERI L LI - S REIEZ %22 Ma ~ Du B Liu
(2018) WFSEhliZE R (RELELEEIHEAIRISE R - EIEMRES AL - PUAN T e R A 2 B IR
HHEE ) B THRHECEEA KRBT IR ARERGR 5 5F - FEREMIE A S S ERMRLUR AR R L
RHYE » 2% Thornton » Henneberg Bl Naudé (2015) FIRFZE - fEERRT B E T T R ERE RS g R

MEITEIENRE MRS - il TiERESETH - DRIV | B TIEEERET G - DN ETE
BAGR 1 5 o AR AT R B SRSEFEAVE 2 - AR AL RTIRE 14 R I E 3 Ry B & S BURELL B
B SESIUE R I HOAZ LB TR PR ] R i I T EHIIE 2275 MeCutcheon  Lange 2 Houran( 2002 )

T AR A B F RO e B - ETBIERS L EEE - (a0 " RE2HEL AT
gy, BT IRBEL ARG MR IIGROEE | F - FEEEM - B ERREE R DU O - 2
HEEFA (2014) BREERI ARG Rt SRS - DUk Rt ==zl (2005) B/
RS R B R R R S M e R R - MBI IR Ry T8 - PR T s RE HASESE APP

HORT G IS = 57K APP ) Bil T @ {KIESEE APP AT AR , 55 -

g EREFH

AWFFELIANTFERH G TS a & BIE RIS S - I RERHER 2022 2 5 15 HE
25 HAESESEV-5 LET TN - U1 345 RIS HA - oA Kadaman | -

4-1 RBAES

MRS 2 REOTECERMET - BWHROILAEAE L - 3 213 A4l 61.7% 5 BESELL EUER Ry & » 3% 105
At 30.4% s BETRELURE R Ry - 38 218 Afh 63.2% ; Rl DL 41-70 By - 3t 115 A4 33.3%;
WCALL 30,001-70,000 JC Ry » 4k 143 AAli 41.4% o EIbfREVRAIFEZRAAECIE L & Bl b L
60% » HAEREAERE,RERIEEE 7L 60% » JRAIEEEE R 2 B FH L35 -

2. REHER

Gzl 3R REK Bt
2085 LI 19 5.5
21-305% 68 19.7
iR 31-405% 64 18.6
41-703% 115 333
70551 1 79 22.9
B 105 30.4
ElEEES 40 11.6
HER 25 7.2
e HoAth 46 13.3
k52 66 19.1
HABMAR 27 7.8
g 36 10.6

BRI - ARyt
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R 2. REHER (&)

&l i RER Bt
BERE RE /K2 218 63.2
WFgeRT L 2 52 15.1
(1Y 75 21.7
) [ 213 61.7
KA 132 383
A 100,0015CL = 33 9.6
30,0005CLAF 71 20.6
30,001-70,0007%; 143 41.4
70,001-100,0007C 98 28.4

BRI - ARty

4-2 PR 18 B S B BT

E23% Hulland (1999) BIMFEHEERIZE B &SR 0.7 5 Hair » Ringl B2 Sarstedt (2011 ) fiff5eRE#
B (composite reliability ) B Cronbach’s o WIFEYERSFEZZ =Y 0.7 5 Bagozzi Bl Yi (1988 ) HIJZEE 1Y
R LB Y & (average variance extracted, AVE ) EjiR 0.5 « AFSERIZ & & 0.763-0.957 ZRHFER 0.7
FHEERE 0.918-0.977 Z[HEL Cronbach’s a By 0.891-0.970 Z Y » FIZIIEN 0.7 5 TSEra8 BEEEHU S
J2 0.691-0.893 (2] - MBS 3 MEFH BB CAZ » BURAIHIE B RIFHIBEEUE -
= 3. IR

i FSE=ViipE Cronbach's a THEEE B EBAKENE (AVE)
o535 0.946-0.928 0.935 0.951 0.794
R 1 IR 0.902-0.928 0.951 0.962 0.836
e 0.868-0.946 0.949 0.961 0.830
=18 0.917-0.949 0.965 0.973 0.877
fE 0.763-0.899 0.891 0.918 0.691
1Tk 0.909-0.957 0.970 0.977 0.893

BRI - ARTresse

4-3 [ERRBITIEE

ARG LU A TS R (AVE) SE{TARTB1 5 Fornell Bl Larcker (1981) MYTFZeG LG
S R IS4 W R S LT VR AT - PRI AVE P R ZEA M i
FERSC » ZRF R - SRR LRI - FR5 4 5 R ATIZE U L BRI -
% 4. BAHEHTR

Bk AR B BN TR
BNl 0.891
R 1 IR 0.700 0.914
e 0.715 0.731 0.911
fE 0.604 0.618 0.590 0.831
17k 0.651 0.761 0.721 0.611 0.945

Ak BARUEE T BUR Ty AVE BIIRST
BRI« ABfroeiE s
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4-4 BCiEREE

Fs# . GOF=V-H: [ < ] fig a8 Bi—Redundancy © [KIEFl5#EE GOF ( Goodness of Fit ) 2 {HI S RIf)
H AT 0.1-0.25 FE5E $0.25-0.36 By H)E - 0.36 DL 5@ AYECE E( Vinzi, Trinchera, & Amato, 2010 )°
AT FEHS RECE Ry 0.653 » BE/RAREIIACHERE o BRI R AT RS SANER 5 Fs -

R T R R SR ER 0.192 5 AFHEMRZE 0.079 (¢ 1B Ky 2.433 » BHFE M p<0.05) - KIHLEMEETT R AR
TR o I A B PR AR £R K 0.303 5 AEHE(RZE 0.087 (¢ B Ky 3.472 » BEEME p<0.05) - [KIBLIR
] KA B B TE R s - IR B AR AR 0.731 5 AEHERZE 0.043 (¢ fEEy 17.001 » BHZEME
p<0.05) - [KIFLIF M RREHS & HAG IR 838 528 - I M RRGETRE TR 1R AR5 0.618 5 FEHEMRZZ 0.052 (¢ By
11.855 » GHZEME p<0.05) - [KIFLHF M ERETRE I LG IE 3 s 2 - B BB IR AR 4R E 0.380 ; fFHE(R 22
0.075 (¢ {H ks 5.092 » B p<0.05) - [KSLASErH Bl BA F8E 2 - BB TR 1RE 0.447 5
REHE(RZE 0.066 (7B Ry 6.763 » BHFEE p<0.05) - KIHLHEE T R A IE B2 - REJTHENRER IR
$0.193 ; FEHEJRZE 0.079 (¢ 1B Ry 2.448 » HFEE p<0.05) - [KELRES A B R A R E - GEJIH
TR BRI AREL 0.231 5 FFHEMRZE 0.066 (1 {H Ky 3.482 » BHHE I p<0.05) - KIFRES M T R EAIEMEEZ
9
+® 5. BESMIR

BEIRBRR BRIRERER B t P
Bk —1Th 0.192 0.079 2.433 0.015"
(E 0.303 0.087 3.472 0.001**
R —He gy 0.731 0.043 17.001 0.000"*
MR —RE ST 0.618 0.052 11.855 0.000™
g il 0.380 0.075 5.092 0.000"*
E—-1Th 0.447 0.066 6.763 0.000°*
RE S — Bt 0.193 0.079 2.448 0.015"
RS- 1Tk 0.231 0.066 3.482 0.001**

2} 1 "p<0.05 » "p<0.01
=02 SN R

anp
oo
hay

0618 0.193 0.231

R [4] ik \ »
F IR 0.303 0,600 0.192 0.589 Tk
0.73\ 0.380 /0447

ta

ES. fEEEREIMTEIRARR (BRRR - AMEREE)
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R PRETRE N B EERE T ~ PR BN - ANRFSEH COM-B BRI 2R | 3 iIies i Jek 1 F Ry i
S DULERETI MR 2 RE ) ~ A ey BB TR - 2 R 5 AR U AR o BELAGHIAS SR - {ERE
e~ BT AR AT - BRI ARESTAERE ST (0.231) ~ Bk (0.447) ~ Bt (0.192) - E
RARIFCIRERGEST ~ B ~ BB TR B IR DA R B R AR ERET. » FORIRE v Jek e
BIREE o fEIF M RGBSR ER R T 3ET » MR B SRR AT R B 15 0.731 fmiy
SY8 0 RO R R -

4-5 FRPR

R B —1T R > £>1.96 - [SHAERIRALE 0[0.223 0.439] » FORFTICERRAT. -
IR K —BETI - BB ¢ >1.96 - [EHAERIRALE 0[0.023 0.222] » FORHTIERRTL. -
Rfh B E BB - ¢ >1.96 - [EREERFIRALE 0[0.173 0.370] - FORFIMCERAATL -
Ref I —BETI 1T Ry > 1>1.96 - {SHAEERIR L7 0[0.058 0.227] » FoRH SRR -

PRGBS T T ~ REIERINEE - B @B  REJIER(T R, - HIER 6 REUERE - 07
AR -

& 6. AR
HA T RCRBR R fhEHE s t p 2.50% 97.50%
R S SR - e — 1T s 0.327 0.056 5.797 0.000%* 0.223 0.439
I A TR — BE S — Bl 0.119 0.052 2.317 0.021* 0.023 0.222
I i e — Ry — Bl e 0.278 0.049 5.661 0.000%* 0.173 0.370
I IR BE S 11T Ry 0.143 0.045 3.193 0.001** 0.058 0.227

2t "p<0.05 » “p<0.01
BRI« Ao

4-6 FHEHTUR

TEABFERE R - R TR - 22 7 af LUE B E<GET A TR ARRET SR By 0.135 (1=2.819>
1.96 » p<0.05) - ¥FE1E 6 LAHETRER AT - AR R =R - RRERAKREERRBERNER - TR
1 AREEGETIERE - #R0 2 RERAETINVARHEPREE - #Rfk 3 AUREE e IAVIKRE - ELEATHEAR
(BRI 2 RERERORRF—EARHEE - fE— B —(ERVERETEE - BERE I T R ERINY p

/IR 0.05 » FoRmEIE <R JTEUEEE}RE ST T A BLERIFE A2 R - REFEIRERAL - W2

SHH T B SRR T T R B R A IR EH -

&R 7. REABRMA
BERRBRIR BERRARE e t p
EE-1Th 0.424 0.064 6.682 0.000
RESI—=1Thy 0.234 0.078 3.014 0.003
Bt 1Tk 0.024 0.08 0.304 0.761
w17k 0.258 0.082 3.156 0.002
(E1E X 881 —17h 0.135 0.048 2.819 0.005
(B8 X #) 17k -0.168 0.073 2312 0.021
(EHE X #E) 17k 0.076 0.054 1.394 0.164

BRI - ARTreise
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& 7 ] DR EIE BB T R AT IO F-0.168 (1=2312>1.96 > p <0.05) - {EfE 7 EUR -
[FIBE 7 = RO RPRIR IR HRER A - B 2 RERIRFOR R BARER IE - EE B T RS
B (p<0.05) - (i EAYEE>BEIREAET TR E FIAVARIETICR e-0.168 » FUREIREFIISCR AT - KL 23
R 1 B 3 BRI —E - IATRETSCR  REREER TR E B BE M T RIS - R

EE < B B < B M T R s BB BN 22 22 - (UREET RO - itk - BE e T
HIFRETRCER By 0.076 (1=1.394<1.96 » p>0.05) » FRGREIBERAKAIL -
079 0.50 BiE 1
050 0.25 \
" A ooo| . W2 ==
0.00
0.25 ="
-0.25 ——
BEI =
050 0.50 ==
100  -075 -0.50 -0.25 E.DD 025 050 075 100 -1.00 -075  -0.50 -0.25 ﬂ?&o 0.25 050 075 100
LB at-15D — - — B8 atMean— — EiB ar+15D — 518 at-150 — . —I518 atean — — 48 at-150
(88 1) (842 2) (B2 3) (£ 1) (22 (81 3)
Ho. BiEXEENHTRIBEIKR B7. BiRX BT R0REDER
xR 8. MEBREER
DR B Ed e L/ B
HI @ SE3VA 10 R M RREE 3 s B H AR ERE T - a7
H2 : SEESEAH FE IR 4 R RE TR ) B s 28 B SRR R E b - | AYA
H3 @ SE3FA 10 SR M RRE IE 3 s R R SRR S - a7
H4 : EEFAMH HE AR ERIVEE IR IR R 28 B OB K ER B - | AYA
H5 @ EZEVA I AE RS TENE S REE S 2 2 E BB R EE B - a7
H6 : EZF A E ERRENRE I RE R #E e B R TR - B
H7 : E2EVAHAE B R EENEIERE E i Eg B VAR TR - a7
HS : EEFAHE RS FIS SR RS B 5 Fa TR - | AYA
HO : B2V A 0 FENE B AR RENRE A R T R R EAAFREIER - a7
HI10 : SEZESEE M HEE B EREENERS IS 6 R T R M EAREETEA - B
HI1 : SEZEEHAENEIEEHEARR SRS e B S5 A T M EEHEER - NI AA

LRI - ABTJeREE
4-7 AR ERRE

e L e a3 P E R AT - R A TEaRAE )] ~ HheE - BhBSE T v IEMBEE 2
% 755 COM-B HRAVZUREHEREGE - WIERIRBUR IS Vol LR M A SE R IR RE TR B
TEIFJsZ 8 BRI b SRR S o ) 5 EL R BB RE T AT+ T ARE pe R » R S I LA IR M A RS A E
il - HR - ATt e 2 8T ik B N 5 EEPERARIE BT RKEARK SRR
BRI DR H CRVBPERIAIA R » TAHTFE LB HRROT - [FIRFERF M R B s B T R
RF I BRE A RE T s BB ~ R AT B S s B b, - R BTN RE TR B T R B RCR AR AL - 2%
ARIF I JERAE COM-B #REURES] ~ Bh& BLENH 11 A 52 - AHBIRE IR i RS BB e IR B B3R
ISR R R AN 8 F -
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EARNECS "N ¥ x ]

AWFFEERAH COM-B BABERHESLZRET] ~ e B BN B E 1T RIER - fE iR B inEeia
i 7 BIMP SE38-15 - ket T AR GRINE S NaEH - ARWTFEIESRERATT

B SES LRSS - EIREAITTERERES » ey ~ BB T R A IR 28 775 COM-
B tEAUZU R AL - JRRISESE -G A LR MR R SEA IR IERE TR R IR 38 AR A ek
e P HARFERE Y 5 IRF MK A R BTN S A R RE D IN B B AT I RS s 8 - IR ey -
TREA B AR AR RE Tt » (K w] D3 SE A i & IR RO R SE AR RE TR
SR IR o S BRI RO BB AR - SRR ~ KB IR 2 S Ve I E IR E
BEFHTT Ry e BRI ATRRRE - SR BRERA BN (2013) BRI RAT ZWTFEREFRARMEL - S51 - 2385
{5 FH 5 (O R 1 SRR A 1 BB SR S RE M BB 15 B (E U B2 28 38 IS SRR Trekels B2 Eggermont(2017)
(LRS- JRENR e R = R BE I - SESRSERE B B BV Eh il - IXIBL - WIDGRESSSEFa i ME L
IR 1 RS 1S E BB SR SERERY BB SR IR 2% o BEAb » SERARF I JRRAR G - DUSE B Aike i s
SR WANEREE - REVHEEIERRE - IE B R IEBEE R DR M R P A
SHVRFE o AWFEIREE TS ) RREITRREEZINE - RS P RE R S g BRI
HIAEE - FE0 AT A2 A B ETEK - B3 PO RE IR © LS R EL Rk 53
(Global Web Index ) 7 2020 fFEAYEANEARAT » 38 thER 2 M THE 1 5 B B B T Sy S el na i
B - TR B BRI S ~ 28~ ATERREANE VR BRI - 3838 VORI 22
TR ARG Z2 ] -

ARWFFE EERSHORKRAT - [FRIRFAERF MRS T By ) 2228 T 1Ty L BRI T RE ST ) R TR L -
R Ry ) 2 TEDEE L - BENRRETY TREDT L B TAT R o RUTP O RSRER O o BRI MR
1t COM-B HHURYRE ST ~ #E S BAEIME A A2 - tHE RV IHR M R RRE S I FH EERIAR - B -
R RE B T 1Tk FEF R —ERAGES) - TEERERE )T - BN FrassinEE - £
TRIRE AT R - BRAHART ST IR M A T EREE T 1E COM-B 224 2% "7 hy ) IEZER
F o RARABACEEHET B RS RN M TS - RIS LR REENRETER -

AWFFesRimA "EE ) FEiEmIE R COM-B RAIRME RS - iFEIRE e BISCR - (i
HIFEE S E AR ERE T JERET R EOT. - BB L3R HERITT Ry L EAAFHEIEAH » 7582 Amoroso B
Lim (2017) AYHFZ - Herrero B2 San Martin (2017) AYRFZEAT Wang A (2015) AYRASEFENRE - BEOR
FEE L TR L IESE Al I B AR ERE T T R MIRIRATR - RIBLERSESE A HENS - H
B L EAIRERE T R AR NS B ER T R BN B L RIR » TS e RB TSRS - 10
REGRFEZEVEG ERLRE BT RABILR - EREE RS B [EEVEREE - vDIF & BENE
HHFRANEE » TEREE AR B M SRR AR S BRIy LS, - MEH HERRERE TS - 8BRS
EfH EEERIEE - BRI R B ESERES -« BHE - A RERNGEEAA TS T K ERE AR
CBESERE ~ MR5JE » 2011) -

BESh - ABIFSERIRF B S5 i FH 5 B E AL B K SSRE AV BN B B P B AT R AR ASCR BT - £E
HEMSE RSB EGE, - B TR HELEOR - EHERE - BEE - B - ik
(2017) WIFEBEERSEATTHIRIS S EAURIZTAIIL - KRB H VB 2 SEE T IR S 25
g - EBEBNHEE IS FE EENESEITR - R - LSS P a i HEERSSENE R H
R DG RSB SRR NS apE AR - ARt ] DUR PR BN B 2 R Y



ARETEHIGE 28 FH 3 ] 2023 4E 9 H 17

TEAESESE P LEENE - DIAEE H AN El BN T -

TR FCH SRR JT A ARFSCE B ALl COM-B BIERMEAMR A 262345 » WiBsRE COM-B 54
(R B SR AR A (RIS bt - FEON_EDL T8 L PERRED - BB AWIZEEE - ARiARseiraan
NZBFFERRE © (1) ARBFSEERE COM-B JFUR RIS : REST ~ BRErBlBiEed - S i A i DA
AWTFEIREL - ARG NI AL SEEE -5 (L FHAHRRIRE T © (2) EERRARNTFE Al — PRI ESE 5 Z1H
BEH - EECENNERERFGE - (FRIBRIIAT TS, ~ THE , B TEREE ) A9RIETTRERS
5E (3) HLUNBEEWREE « EEIER COM-B ALY & - f2HH HARYE IR -

5% R

1. Abd Rahman, A., Asrarhaghighi, E., & Ab Rahman, S. (2015). Consumers and Halal cosmetic products:
Knowledge, religiosity, attitude and intention. Journal of Islamic Marketing, 6(1), 148-163.
https://doi.org/10.1108/JIMA-09-2013-0068

2. Ajzen, I. (1985). From intentions to actions: A theory of planned behavior. Action control: From cognition
to behavior (pp. 11-39). Berlin: Springer. https://doi.org/10.1007/978-3-642-69746-3 2

3. Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes,
50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

4. Amoroso, D., & Lim, R. (2017). The mediating effects of habit on continuance intention. International
Journal of Information Management, 37(6), 693-702. https://doi.org/10.1016/].ijinfomgt.2017.05.003

5. Andrews, B. R. (1903). Habit. The American Journal of Psychology, 14(2), 121-149.
https://doi.org/10.2307/1412711

6. Atkins, L., & Michie, S. (2013). Changing eating behaviour: What can we learn from behavioural science?
Nutrition Bulletin, 38(1), 30-35. https://doi.org/10.1111/nbu.12004

7. Awa, H. O., Ojiabo, O. U., & Emecheta, B. C. (2015). Integrating TAM, TPB and TOE frameworks and
expanding their characteristic constructs for e-commerce adoption by SMEs. Journal of Science &
Technology Policy Management, 6(1), 76-94. https://doi.org/10.1108/JSTPM-04-2014-0012

8. Bagozzi, R. P, & Yi, Y. (1988). On the evaluation of structural equation models. Journal of the Academy of
Marketing Science, 16(1), 74-94. https://doi.org/10.1007/BF02723327

9. Bayer, J., Ellison, N., Schoenebeck, S., Brady, E., & Falk, E. B. (2018). Facebook in context(s): Measuring
emotional responses across time and space. New Media & Society, 20(3), 1047-1067.
https://doi.org/10.1177/1461444816681522

10. Biduski, D., Bellei, E. A., Rodriguez, J. P. M., Zaina, L. A. M., & De Marchi, A. C. B. (2020). Assessing
long-term user experience on a mobile health application through an in-app embedded conversation-based
questionnaire. Computers in Human Behavior, 104, 106169. https://doi.org/10.1016/j.chb.2019.106169

11. Cane, J., O’Connor, D., & Michie, S. (2012). Validation of the theoretical domains framework for use in
behaviour change and implementation research. Implementation  Science, 7(1), 1-17.
https://doi.org/10.1186/1748-5908-7-37

12. Carbonell, X., & Panova, T. (2017). A critical consideration of social networking sites’ addiction potential.

Addiction Research & Theory, 25(1), 48-57. https://doi.org/10.1080/16066359.2016.1197915


https://doi.org/10.1108/JIMA-09-2013-0068
https://doi.org/10.1016/0749-5978(91)90020-T

JE/ COM-B Him#at TR A BT R BRI R

13.
14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

Caughey, J. L. (1984). Imaginary social worlds: A cultural approach. Lincoln, NE: University of Nebraska.
Cooke, P., Nunes, S., Oliva, S., & Lazzeretti, L. (2022). Open innovation, soft branding and green
influencers: Critiquing ‘fast fashion’and ‘overtourism’. Journal of Open Innovation: Technology, Market,
and Complexity, 8(1), 52. https://doi.org/10.3390/joitmc8010052

Crocker, J., & Park, L. E. (2004). The costly pursuit of self-esteem. Psychological Bulletin, 130(3), 392.
https://doi.org/10.1037/0033-2909.130.3.392

Csikszentmihalyi, M., (2014). Flow and the foundations of positive psychology. Claremont, CA: Claremont
Graduate University. https://doi.org/10.1007/978-94-017-9088-8. ISBN: 978-94-017-9087-1

Davis, F. D., Bagozzi, R. P, & Warshaw, P. R. (1989). User acceptance of computer technology: A
comparison of two theoretical models. Management Science, 35(8), 982-1003.
https://doi.org/10.1287/mnsc.35.8.982

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1992). Extrinsic and intrinsic motivation to use computers
in the workplace. Journal of Applied Social Psychology, 22(14), 1111-1132. https://doi.org/10.1111/j.1559-
1816.1992.tb00945.x

Duan, Z., Liu, C., Han, M., Wang, D., Zhang, X., & Liu, C. (2021). Understanding consumer behavior
patterns in antibiotic usage for upper respiratory tract infections: A study protocol based on the COM-B
framework. Research in Social and Administrative Pharmacy, 17(5), 978-985.
https://doi.org/10.1016/j.sapharm.2020.07.033

Dumpit, D. Z., & Fernandez, C. J. (2017). Analysis of the use of social media in higher education institutions
(HEISs) using the technology acceptance model. International Journal of Educational Technology in Higher
Education, 14(1), 1-16. https://doi.org/10.1186/s41239-017-0045-2

Esteban-Santos, L., Garcia Medina, 1., Carey, L., & Bellido-Pérez, E. (2018). Fashion bloggers:
Communication tools for the fashion industry. Journal of Fashion Marketing and Management, 22(3), 420-
437.1SSN: 1361-2026

Fishbein, M., & Ajzen, 1. (1977). Belief, attitude, intention, and behavior: An introduction to theory and
research. Philosophy and Rhetoric, 10(2), 130-132. https://doi.org/10.2307/2065853

Florenthal, B. (2019). Young consumers’ motivational drivers of brand engagement behavior on social
media sites: A synthesized U&G and TAM framework. Journal of Research in Interactive Marketing, 13(3),
351-391. ISSN: 2040-7122

Fornell, C. R., & Lacker, D. F. (1981). Two structural equation models with unobservable variables and
measurement error. Journal of Marketing Research, 18(1), 39-50.
https://doi.org/10.1177/002224378101800104

Francis, J. J., O’Connor, D., & Curran, J. (2012). Theories of behaviour change synthesised into a set of
theoretical groupings: Introducing a thematic series on the theoretical domains framework. Implementation
Science, 7(1), 1-9. https://doi.org/10.1186/1748-5908-7-35

Friedman, 1., Dar, R., & Shilony, E. (2000). Compulsivity and obsessionality in opioid addiction. The
Journal of Nervous and Mental Disease, 188(3), 155-162. https://doi.org/10.1097/00005053-200003000-
00005

Giles, D. (2017). lllusions of immortality: A psychology of fame and celebrity. London: Bloomsbury.
https://doi.org/10.1007/978-1-137-09650-0. ISBN 978-1-137-09650-0 (eBook)



ARETEHIGE 28 FH 3 ] 2023 4E 9 H 19

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.
44,

Giri, C., Jain, S., Zeng, X., & Bruniaux, P. (2019). A detailed review of artificial intelligence applied in the
fashion and apparel industry. IEEE Access, 7, 95376-95396.
https://doi.org/10.1109/ACCESS.2019.2928979

Global Web Index. (2020). Global Web Index infographic on the latest trends in beauty. Annual Beauty
Media Report. https://www.gwi.com/reports/beauty-beyond-covid19

Grant, K. (2015). Knowledge management: An enduring but confusing fashion. Leading Issues in
Knowledge Management, 2, 1-26. https://doi.org/10.1108/13673271011084853

Greenwood, D., Long, C. R., & Dal Cin, S. (2013). Fame and the social self: The need to belong, narcissism,
and relatedness predict the appeal of fame. Personality and Individual Differences, 55(5), 490-495.
https://doi.org/10.1016/j.paid.2013.04.020

Hagger, M. S., Wood, C., Stiff, C., & Chatzisarantis, N. L. (2010). Ego depletion and the strength model of
self-control: A meta-analysis. Psychological Bulletin, 136(4), 495. https://doi.org/10.1037/a0019486

Hair, J. F.,, Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet. Journal of Marketing
Theory and Practice, 19(2), 139-152. https://doi.org/10.2753/MTP1069-6679190202.

Hernandez, B., Jimenez, J., & Martin, M. J. (2009). Adoption vs acceptance of e-commerce: Two different
decisions. European Journal of Marketing, 43(9/10), 1232-1245.
https://doi.org/10.1108/03090560910976465

Herrero, A., & San Martin, H. (2017). Explaining the adoption of social networks sites for sharing user-
generated content: A revision of the UTAUT2. Computers in Human Behavior, 71, 209-217.
https://doi.org/10.1016/j.chb.2017.02.007

Hickman, P. (2021). Understanding social housing tenants’ rent payment behaviour: Evidence from Great
Britain. Housing Studies, 36(2), 235-257. https://doi.org/10.1080/02673037.2019.1697799

Howlett, N., Schulz, J., Trivedi, D., Troop, N., & Chater, A. (2019). A prospective study exploring the
construct and predictive validity of the COM-B model for physical activity. Journal of Health Psychology,
24(10), 1378-1391. https://doi.org/10.1177/1359105317739098

Hsieh, H.-L., Kuo, Y.-M., Wang, S.-R., Chuang, B.-K., & Tsai, C.-H. (2017). A study of personal health
record user’s behavioral model based on the PMT and UTAUT integrative perspective. International
Journal of Environmental Research and Public Health, 14(1), 8. https://doi.org/10.3390/ijerph14010008
Hulland, J. (1999). Use of partial least squares (PLS) in strategic management research: A review of four
recent studies. Strategic Management Journal, 20(2), 195-204. https://doi.org/10.1002/(SICI)1097-
0266(199902)20:2<195::AID-SMJ13>3.0.CO;2-7

James, T. L., Deane, J. K., & Wallace, L. (2019). An application of goal content theory to examine how
desired exercise outcomes impact fitness technology feature set selection. Information Systems Journal,
29(5), 1010-1039. https://doi.org/10.1111/isj.12233

Kaiser, S. B., & Green, D. N. (2021). Fashion and cultural studies. London: Bloomsbury.

Karahanna, E., & Straub, D. W. (1999). The psychological origins of perceived usefulness and ease-of-use.
Information & Management, 35(4), 237-250. https://doi.org/10.1016/S0378-7206(98)00096-2

Kawamura, Y. (2018). Fashion-ology: An introduction to fashion studies. London: Bloomsbury

Khan, M. N., Ashraf, M. A., Seinen, D., Khan, K. U., & Laar, R. A. (2021). Social media for knowledge

acquisition and dissemination: The impact of the COVID-19 pandemic on collaborative learning driven



20

JE/ COM-B Him#at TR A BT R BRI R

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

social media adoption. Frontiers in Psychology, 12, 648253, https://doi.org/10.3389/fpsyg.2021.648253
Kropf, B., Schmid, E., Schonhart, M., & Mitter, H. (2020). Exploring farmers’ behavior toward individual
and collective measures of Western Corn Rootworm control-A case study in south-east Austria. Journal of
Environmental Management, 264, 11043 1. https://doi.org/10.1016/j.jenvman.2020.110431

LaRose, R. (2015). The psychology of interactive media habits. The handbook of the psychology of

communication technology (pp- 365-383). Malden, MA: Wiley Blackwell.

https://doi.org/10.1002/9781118426456.

Legris, P., Ingham, J., & Collerette, P. (2003). Why do people use information technology? A critical review
of the technology acceptance model. Information & Management, 40(3), 191-204. https://doi.org/
10.1016/S0378-7206(01)00143-4

Lin, H.-H., & Wang, Y.-S. (2006). An examination of the determinants of customer loyalty in mobile
commerce contexts. Information & Management, 43(3), 271-282. https://doi.org/10.1016/j.im.2005.08.001
Ma, L., Du, X., & Liu, J. (2018). Intrinsic and extrinsic value for English learning: Mediation effects of self-
efficacy in Chinese EFL context. Chinese Journal of Applied Linguistics, 41(2), 150-168.
https://doi.org/10.1515/cjal-2018-0009

McCutcheon, L. E., Lange, R., & Houran, J. (2002). Conceptualization and measurement of celebrity
worship. British Journal of Psychology, 93(1), 67-87. https://doi.org/10.1348/000712602162454

Mehta, S., Saxena, T., & Purohit, N. (2020). The new consumer behaviour paradigm amid COVID-19:
Permanent or transient? Journal of Health Management, 22(2), 291-301. https://doi.org/
10.1177/0972063420940834

Michie, S., Johnston, M., Abraham, C., Lawton, R., Parker, D., & Walker, A. (2005). Making psychological
theory useful for implementing evidence based practice: A consensus approach. BMJ Quality & Safety, 14(1),
26-33. https://doi.org/10.1136/qshc.2004.011155

Michie, S., Van Stralen, M. M., & West, R. (2011). The behaviour change wheel: A new method for
characterising and designing behaviour change interventions. Implementation Science, 6(1), 1-12.
https://doi.org/10.1186/1748-5908-6-42

Michie, S., West, R., Campbell, R., Brown, J., & Gainforth, H. (2014). ABC of behaviour change theories .
London: Silverback.

Min, S., So, K. K. F., & Jeong, M. (2019). Consumer adoption of the Uber mobile application: Insights from
diffusion of innovation theory and technology acceptance model. Journal of Travel & Tourism Marketing,
36(7), 770-783. . https://doi.org/10.1080/10548408.2018.1507866

Morgan-Thomas, A., & Veloutsou, C. (2013). Beyond technology acceptance: Brand relationships and
online brand experience. Journal of Business Research, 66(1), 21-27. https://doi.org/
10.1016/j.jbusres.2011.07.019

Mouakket, S. (2015). Factors influencing continuance intention to use social network sites: The Facebook
case. Computers in Human Behavior, 53, 102-110. https://doi.org/10.1016/j.chb.2015.06.045

Muchran, M., & Ahmar, A. S. (2019). Application of TAM model to the use of information technology.
International Journal of Engineering & Technology (UAE ) , 7(2), 37-40.
https://doi.org/10.48550/arXiv.1901.11358

Oliver, M. B., Bailey, E., Ferchaud, A., & Yang, C. (2017). Entertainment effects: Media appreciation. In



ARETEHIGE 28 FH 3 ] 2023 4E 9 H 21

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

The International Encyclopedia of Media Effects (pp.1-8). Blackwell: Wiley.
https://doi.org/10.1002/9781118783764.wbieme0164

Orbell, S., & Verplanken, B. (2010). The automatic component of habit in health behavior: Habit as cue-
contingent automaticity. Health Psychology, 29(4), 374. https://doi.org/10.1037/a0019596

Pavlou, P. A, Liang, H., & Xue, Y. (2007). Understanding and mitigating uncertainty in online exchange
relationships: A principal-agent perspective. MIS Quarterly, 31(1), 105-136.
https://doi.org/10.2307/25148783

Pikoos, T. D., Buzwell, S., Sharp, G., & Rossell, S. L. (2020). The COVID-19 pandemic: Psychological and
behavioral responses to the shutdown of the beauty industry. International Journal of Eating Disorders,
53(12), 1993-2002. https://doi.org/10.1002/eat.23385

Preston, C., Allan, V., & Fraser-Thomas, J. (2021). Facilitating positive youth development in elite youth
hockey: Exploring coaches’ capabilities, opportunities, and motivations. Journal of Applied Sport
Psychology, 33(3), 302-320. https://doi.org/10.1080/10413200.2019.1648327

Stanton, J. M., Stam, K. R., Mastrangelo, P., & Jolton, J. (2005). Analysis of end user security behaviors.
Computers & Security, 24(2), 124-133. https://doi.org/10.1016/j.cose.2004.07.001

Tan, M. L., Prasanna, R., Stock, K., Doyle, E. E., Leonard, G., & Johnston, D. (2020). Usability factors
influencing the continuance intention of disaster apps: A mixed-methods study. International Journal of
Disaster Risk Reduction, 50, 101874. https://doi.org/10.1016/}.ijdrr.2020.101874

Taylor, D.; Bury, M.; Campling, N.; Carter, S.; Garfied, S.; Newbould, J.; Rennie, T. (2006). A Review of
the Use of the Health Belief Model (HBM), the Theory of Reasoned Action (TRA), the Theory of Planned
Behaviour (TPB) and the Trans-Theoretical Model (TTM). In Study and predict health related behaviour
change; the national institute for health and clinical excellence (pp. 1-215). London: The School of
Pharmacy, University of London.

Thornquist, C. (2014). Basic research in art: Foundational problems in fashion design explored through the
art itself. Fashion Practice, 6(1), 37-57. https://doi.org/10.2752/175693814X13916967094795

Thornton, S. C., Henneberg, S. C., & Naud¢, P. (2015). An empirical investigation of network-oriented
behaviors in business-to-business markets. Industrial Marketing Management, 49, 167-180.
https://doi.org/10.1016/j.indmarman.2015.05.013

Trekels, J., & Eggermont, S. (2017). Linking magazine exposure to social appearance anxiety: The role of
appearance norms in early adolescence. Journal of Research on Adolescence, 27(4), 736-751.
https://doi.org/10.1111/jora.12311

Varisco, T. J., Downs, C. G., Rathburn, K. R., Fleming, M. L., & Thornton, J. D. (2020). Applying the
capability, opportunity, motivation, and behavior model to identify opportunities to increase pharmacist
comfort dispensing naloxone in Texas: A structural equation modeling approach. International Journal of
Drug Policy, 83, 102827. https://doi.org/10.1016/j.drugpo.2020.102827

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of information
technology: Toward a unified view. MIS Quarterly, 27(3), 425-478. https://doi.org/10.2307/30036540
Vinzi, V. E., Trinchera, L., & Amato, S. (2010). PLS path modeling: From foundations to recent
developments and open issues for model assessment and improvement. In V. Esposito Vinzi, W. Chin, J.

Henseler, H. Wang, (Eds.), Handbook of partial least squares. Springer handbooks of computational



22

JE/ COM-B Him#at TR A BT R BRI R

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

&3.

84.

statistics (pp. 47-82). Berlin: Springer. https://doi.org/10.1007/978-3-540-32827-8 3

Vorderer, P. (2011). What’s next? Remarks on the current vitalization of entertainment theory. Journal of
Media Psychology: Theories, Methods, and Applications, 23(1), 60. https://doi.org/10.1027/1864-
1105/a000034

Wang, C., Lee, M. K., & Hua, Z. (2015). A theory of social media dependence: Evidence from microblog
users. Decision Support Systems, 69, 40-49. https://doi.org/10.1016/j.dss.2014.11.002

Wang, S. J., Huang, H. C., & Yang, C. Y. S. (2016). To say or not to say: The mediating role of psychological
safety and self-efficacy on the influence of social capital on users’ knowledge sharing behavior in social
network sites. NTU Management Review, 26(2), 37-72. https://doi.org/
10.6226/NTUMR.2016.DEC.0129

Watanabe, T., & Omori, Y. (2020). Online consumption during the covid-19 crisis: Evidence from Japan.
Covid Economics, 38(16), 218-252. https://doi.org/10.51432/978-1-8381524-8-2 4

Welters, L., & Lillethun, A. (2018). Fashion history: A global view. London: Bloomsbury.
https://doi.org/10.23860/MGDR-2019-04-01-06

Wilmer, H. H., Sherman, L. E., & Chein, J. M. (2017). Smartphones and cognition: A review of research
exploring the links between mobile technology habits and cognitive functioning. Frontiers in Psychology,
8, 605. https://doi.org/10.3389/fpsyg.2017.00605

Wirth, W., Hofer, M., & Schramm, H. (2012). Beyond pleasure: Exploring the eudaimonic entertainment
experience. Human Communication Research, 38(4), 406-428. https://doi.org/10.1111/j.1468-
2958.2012.01434.x

Wood, W., & Neal, D. T. (2007). A new look at habits and the habit-goal interface. Psychological Review,
114(4), 843. https://doi.org/10.1037/0033-295X.114.4.843

gL (2020 ) - £ & ¥ M F L o B LK KB EE R EE -
https://www.kantarworldpanel.com/tw/news/20201124-beauty-together

Kanter. (2020). The beauty industry joins hands to brainstorm challenges and e-commerce opportunities in
the post-epidemic era. Retrieve from https://www.kantarworldpanel.com/tw/news/20201124-beauty-
together [in Chinese, semantic translation]

OB (2010) o IS RESIBR G A PR TR SRATRO R B Rl sg BRI - BB B R 1703)
155-179 - https://doi.org/10.6382/JIM.201007.0155

Yu, C.-S. (2010). Applying expectation-confirmation theory to probe what influences online banking
continuance. Journal of Information Management, 17(3), 155-179. [in Chinese, semantic translation]
&R ~ TREE - BRI (2014) o SRASERIVITERERGG < R R - DUV S SRR Ry AR f7
HERIFEALLELT > 58 » 141-160 - https://doi.org/10.7095/JCUST

Ho, T. L., Hsu, H. H., & Chang, C. C. (2014). The empirical study of the factors influence continuance
intention of financial website: Based on expectation-confirmation theory. Journal of China University of
Science and Technology, 58, 141-160. [in Chinese, semantic translation]

PERTIR ~ ZEER ~ IR3ESE (2005) » BIER SR ST - Bl PR - 12 (4) 0 211234 -
https://doi.org/10.6382/JIM.200510.0211

Hung, S.Y., Liang, T. P., & Chang, C. M. (2005). A meta-analysis of empirical research using TAM. Journal
of Information Management, 12(4), 211-234. [in Chinese, semantic translation]



ARETEHIGE 28 FH 3 ] 2023 4E 9 H 23

85

86.

87.

88.

89.

90.

91.

92.

FRIGRR ~ MREEEE (2020) - A AR AERSE B PARE « DIy [H BRG] AR
KB o FFFEE » 25 (3) 2 45-68 - hitps://doi.org/10.6381/JD

Sun, Y., & Lin, R. (2020). The application and connotation of product design evaluation criteria: In the case
of two “100 Best-Designed Products of the Modern Era”. Journal of Design, 25(3), 45-68. [in Chinese,
semantic translation]

SRRl (2013) o B 5E RN E B BB IR AG BLRE RS I Rl T < BT © SEBFHEEEET) - 10 (2) - 43-
60 - https://doi.org/10.30001/JTES.201306 10(2).0003

Kuo, L. Y. (2013). The preference study of fashion nail consumers in nail coloring and overall modeling.
The Journal of International Esthetic Science, 10(2), 43-60. [in Chinese, semantic translation]

VafERE ~ 2535 (2005) - REREHEIR RS BAPRHESR L B AT - B2 > 24 (2) 0 31-51 -
https://doi.org/10.6656/MR.2005.24.2.CHI.31

To, P. L., & Li, T. Y. (2005). An integrated model for customer relationship maintenance on the internet.
Management Review, 24(2), 31-51. [in Chinese, semantic translation]

w2« BEE -~ B - HER - BRI (2017) - BEERSE A T RIS SN B HI E R R s -
TR BRET o BFEFEZF > 15 (1) 1-29 - https://doi.org/10.29805/THM

Huang, C. J., Liao, Y. H., Chen, P. T., Zheng, Y. Y., & Chen, P. C. (2017). The effects of medical beauty
marketing strategies on consumers’ purchase intention - Moderating effect. Journal of Health Management,
15(1), 1-29. [in Chinese, semantic translation]

EOLLE ~ TRt ~ MERTE (2012) - R0 EHRAEME A Web 2.0 EURELFZHERL5C - ZilE
PREEEE > 19 (2) 1 249-274 - https://doi.org/10.6382/JIM.201204.0038

Cheng, K. T., Hsu, S. C. J., & Lin, T. C. (2012). Understanding the intention to continue using Web 2.0 to
transfer and share knowledge. Journal of Information Management, 19(2), 249-274. [in Chinese, semantic
translation]

RS SC ~ BRAEHE ~ BREFHE (2012) - &1 ERJRERE R (APP) SMHIEGH BEFIMERRSE - 13837/ 126 -
86-92 -

Cheng, J. W,, Chen, C. H., & Chen, S. C. (2012). Usability research of e-book reading program (APP)
interface design. Industrial Design, 126, 86-92. [in Chinese, semantic translation]

JESERT ~ MR (2011) » RFMGTD SRR IR SR Z IS o SEBFIEEET) > 8 (4) 2 79-96 -
https://doi.org/10.30001/JIES.201112.0004

Lu, M. L., & Lin, C. H. (2011). The research of the success factors regarding fashion image consultant. The
Journal of International Esthetic Science, 8(4), 79-96. [in Chinese, semantic translation]

REAIE ~ BPBET- (2008 ) « DIMEMBI R RGN B B LIIRAF IR < B - & 755
## 10 (1) 1-25  https://doi.org/10.6188/JEB.2008.10(1).01

Hsiao, M. H., & Cheng, H. P. (2008). Predicting consumer intention to purchase life insurance online by an
extended technology acceptance model. Journal of E-Business, 10(1), 1-25. [in Chinese, semantic

translation]



24 JE/ COM-B Him#at TR A BT R BRI R

Affecting Factors on User’s Behavior of Mobile

Application Based on COM-B Theory

Yang Wen Chang~ Yen Hsu"~ Chun Ming Lien™"

* ** The Graduate Institute of Design Science, Tatung University
* vincent27870352@gmail.com
** yhsu@gm.ttu.edu.tw

*** Department of Commercial Design and Management, National Taipei University of Business

cmlien@ntub.edu.tw

Abstract

It is a common behavior of modern people to use mobile applications to search fashion
information and services, and therefore it is important that the design and function of the mobile
application can satisfy user experience. This research is based on Capability, Motivation and
Opportunity of COM-B theory model. Taking the users of BIMP - a beauty services sharing
platform as objectives, after a one-year operation, this research verified the factors that affect user’s
“behavior”. In addition, the study added “the sense of fashion” for extended aspect of the COM-B
model and “habit” as the moderated variable in order to analyze the user behavior scenarios.
Overall, a total of 345 valid questionnaires were collected, and the Structural Equation Modeling
(SEM) was conducted. The result shows that the “Sense of fashion” to “Capability”, “Motivation”
and “Opportunity”, has the significant and positive effect on “Behaviors”. This indicates that the
higher the user’s sense of fashion, the higher motivation for pursuit beauty and self-confidence,
also having more sensitivity of fashion information, and there are more user’s opportunities.
Moreover, taking behavior as the moderator, it is found that user’s ability and motivation can
strengthen the consumer behavior. It can also boost user behaviors when cultivating consumer’s
good experience. The results in this research can provide the appropriate basis for beauty platform
users or application designers in consideration of user’s behavior, thereby offering as a reference

of academic research.

Keywords: COM-B model, Beauty Platform, Sense of Fashion, Mobile Application, User

Experience Decision Model, Influencing Factors.
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