RS 16 %5 3 1] 2011 4E 9 H -

¥ 3CHRME BB ETRRAE REHT R

s R

CiRVAEY SN BINEE e
* chenoften@yahoo.com.tw

** wchang@mail.ntust.edu.tw

W %

AR BN — BRI T AR YA KRG B SR IR AR IE - AR TR 1R 3C

B AL - DURARE G TR AT - WFSER e a2 iy L i I S22, - e KR
Vi o EH LAREIF RS AR - BENEGT RS LA R EA 2 - IR« (1) BRI LA
AR T SR - M S MBI — BB R MR Rl 5 (2) AR RIS E - 5
n AR IR SRR 5 (3) TRakE B TSRS ) SRR AR Y AR - R A
e MR Rt 5 (4) THRFIMNBL ) RS 5 (5) BRI s A AR i B A
F (G EARES - P REESE) 5 (6) RGNS - B 3C MFSERIZE MFREIRHE I A LR -

R T © EEARE! ~ 3C EESE BRI ~ EEAh A
a5 [ s BRESC ~ 3RS (2011) © Z2§8 3C SRR SRR IHEf THIDL RIS I IE - K7/ 228> 16 (3) -
95-114 -

=
— &% %

FHANERR ~ BH BRI RGE - 2ERICHE AR SR B TEBER TS T IREHF I > 3122
B SR AE SR AURE - fELME OEM ~ ODM HYBGESE X - EA Ry = InE({ERT OBM Jg X - ¥Hi3
BRI S @ e R E SN S A > R fEESE SRR R ER e & TR T R (Aaker &
Joachimsthaler, 2000 ; #R#545 - 1990 ; B G TRERTRE - 1996) o " EAGER] J IS SR ERRIE -
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KEmhRE — 20 fEAE S AR v o SR DU RS P RAT 55K o 3 Braun fARECR—HE
PEESLEEE § BIEIEER CMRERE - 2003) -
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= 2007 10.69 11.96 2.93 10.35 LM
7 A EIEEE - F BISHEEE - F O BKEEE 3 LA A
B BETRER R B ERERE Ta > FEBE - %
7 2
THEREE o« BIEA3E b BWALE o BWAYE  d BA0E o BikAeH
7 ID ID BT ID BRSH
WEHEE 45 S 114F S 235
TAE#inE NBEET TR A ETNBELBAL OB BEAC (R 3% NBEESHERSMAT
FEBSEE SR - B 31~ BETECMIsE  HIDEMIHE
EATEIDAEME  BEE LR

k1 SRR TR SR B RN ERG THIHERS B A1+ A4/8) 2R MG TP PR HERS A Snft -
At 2 ¢ SREERIRIR FR A SEPHAG LGRS B ERRAYIRFTE] - AN AR RIRER -



100 B 3C il AR R P

IEAGRAE BT R SRR E g FREETT - WRRARTE ERIIER H Y - Sk eeftin
FEFT A EE Sl PRt - BHBhSZ RSB MET TRV B A - SN B S S BRI e RERCSRRRAR - B
AEEHBER - 2HRE2 -

2. BAEEMRAREN

AhRREE R E R H R

— G SRR AN AR A S R Ref T TESERE M 2 T3 CRLREE LA I EGR?

= Bt S g R EMER A RIMARE 2 2HEG - B TEESCHEE ZHEELNR - EdGEIR IR S
TE5 ) At R R St R el 2 [+ LBz 5 A [ 7t U 1508 T ]

= R R B BT S - B A Ry 2 T A3 S B R EE A o

VY~ EEERERS AL S - ARV E AR R 72 T RS ORI A LA IR B AR -

h o~ HAethheHE 2 AR ARTE S BB S G EH BT -

3-3 BEHSMANMEE - BERK

AWFFEARABAR B G TR AT - Gibbs (2007/524E#aEE - 2010) F5H - ZRARB AR Hw R B (LT
FE R R R iR — TSR E R St i B R /53X - AREE Strauss AT Corbin (1990) #f
SRARHERVERRE - SORIIRRIE ] o3 By BAKGHRS (open coding) ~ LBl (axial coding) ~ LR
ff§ (selective coding) =#R} » ERFE R « BE&RME - HIR(L - WHIFIAE R R ia b S Base -
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KRB + S E R T Sk S R A B R S (A B - B SRR ZE ik B 3
(Gibbs, 2007/ RHEZE + 2010) = AHIIEA TR ZEHARELENE + U SIS -
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bR AR Al B CEE D ERE
R RS 245E 224E 104E 5% 24E
B AR REHE 2 1 5 4 3
201050 HEEHES 1 30 EAME 2 BN
R SE st ° ° ° ° °
TR  TR-1PatEHELR JEE A NER R TP AR AR T R . U] ] . i
:‘g TR-2REHE A/ M B RR KR R A A L MR R T LA ° . . . °
- TR-3F5 0k P A s R * {50 F B R R SR e (A1) ° .
PS 7 RS F2E 56 R — B R R RS ° ° ° °
FO  FO-IfBfE 3 P Bl BUt MBS (RIE) . o« e
B FORMFRI AT — BRI — B A 5 . .
U (FE3)
FO-3[EEsR FIFR oSS (RE4) ~ EhLEE . . .
B CARES) -~ FrkEa = (RRE6) -
58 728 o S LR HH R R AL
CO  CO-1FE:AfrEAf th—% T o — By B AR (o a i = A ° °
"é (RIE7)
P CoRR TR B i P R R B R B F 07 24 . °
(ALIES)
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AWFFEAELLFRI T L AEEYIA » #5f 3C ShRRRVEESLERBIMGE o FaR PSRBT EL R R
AR EARE A o AP EE SRR AR DA AR S R H ARG R T R - BRI S - Ao T A
Ao EE A = - (1) HEEEE - EORAEENSE AN - 0 ¢ SRS~ AR
BRRSESE 5 (2) MERF—BUPR © MERAES B RINRFF I SAHRT - SR —BEESR s (3)
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FrokpatsdcR o ~ TFO-3 fgflrefs, ~ TCO-2 FiktaR R | - HAYTEMEE L i Bk s | 78583k
FERFE c a FOR TR A NB B g R TINB b B B ekl ¥ A PR RS
— 274 gk f{i sales f {74 pFw G - WELELH R F o Qibéﬁqﬁa“zr'ﬂﬂzj% A R ST R
A2 BE o (3) HA T QT Sy E MR firZens | 58 A RREE S » 40« SHICIRIZEHEH TS DA i -

B REE Ry AL EEAL  REIHFEIRE, o ZFE D RN TAPR A L TR &2 F o
g o APEAZER R AT RBAS Y RRAS PRI R FERE SRR - ALAED
A A SR o S G eY - B R R LR B SR o iR
B ELAET ~ R EE TSR - FEAAVEREE - B A SERRIMGERy - (1) SR " PS ZEahESER] 5 A
F?F‘u” HMBLE R —BERSE  WHEW TFO-1 JPRE—8, ~ TFO-2 ERRE GBI E 5, « "CO-1 K&
AEFCt—E, T TE-1 METERERE I B0 MERRERAVEEE - (2) fEA] T TE-2 RefRaRmpa s
FTE-3 ReRpRL )+ HEVTERRTINE B 16 KB R LA AT » ARIESZHERRIE - B B
HFRIHIPEEE - FIE 10-BS » )& h 17 RBIFTIRELE SR - SHASIHE S 3C A AT - B SR B
BEFI B ~ 71135 3C EA NG BERIAUME - RE 11-B6 - B 1@ 1 4R — EL LUK B A
AT RIS - T ERE D KR RS B TR BT B ER R ,  SEAEH EE E 3C AR -

CHaE TSR, - ZifE cFoR: TCHy B Ty L pepy, %ﬁﬁﬁ #3
BE B AP A A k- B R R BHT A SR S f o 2 B
TR FL > & FEIDE - AP F Y ARl PR ARG L2 #%“ﬂ%ﬁémmgsximAW
AFSAFARE o SUE B ASRIEH A R £ JBIH L - L8 o Kk 0 C RS
ARy + (1) SEA T PS SRS HER] ) MERFEE MBS T B — SRR - (2) A TFO-3
JRESR L B T CO-2 Rk b A | Ze B 22 5 - R AR S B - BTG A -
R SZEE S0 » A BB TR migk - R 4-C2 ~ A AE FERBArES - FE 6-C6 » 2k 7
e A EL IR R R B LR 8L » FELIFRIA 3C BN NS B VIR - 5341 » REfEEGT - A
4-C1 ~ [ 226 - R 4-C3 ~ R MRE B ARSI - RIS 5-C4 ~ C5 - JREftads » RlE 8-C7 -
— I Ry T R BMRRAY = 5L - SS— TR Ry TR LR - SRELH A R R 37 T
AIENSR » —Hd S E Y R -

L

F_&
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D [EIIEE T T BB B T S IR SR AT, . ~d PR "D WA L84 -
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Abstract

No studies have ever tried to examine how Taiwan-based 3C brands have succeeded in
product identity establishment today. In this study, in-depth interviews were conducted with five
product designers of global 3C brands and the grounded theory was adopted to analyze interview
data. The range of product identity can be complemented by this study and the results of this
study can be used by 3C brands as a reference when designing their products. There are five
findings acquired in this study: (1) based on brand goal and commitment, product identity can be
established through design consistency and uniqueness; (2) the more product categories are, the
less product identity among these categories can be established; (3) trademark and product style
comprise the major part of product identity established by most brand cases and can be applied
to all product categories; (4) the most effective product identity is unique product form; (5) six
important factors that influence product identity are also mentioned in this study. Generally

speaking, product identity is not very popular in Taiwan 3C brands today.

Keywords: Product Identity, 3C Industry, Brand Identity, Product Style.



